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Lyrics and Music Meet Sand and Sun at 
the Inaugural Destin Songwriter Festival 
By Will Estell 

If  you’re a beach lover from 
near or afar and consider your-
self  a fan of  music and the men 
and women that make it hap-
pen, you’re going to want to 
make plans to attend Destin’s 
first ever songwriter fest. 

This October 10 and 11th, 
the white sands and emerald 
waters of  the World’s Luck-
iest Fishing Village will also 
serve as the picturesque back-
drop for the inaugural Destin 
Songwriter Festival, bringing 
together an array of  talented 
songwriters and performers for 
a weekend of  meaningful lyr-
ics, great music and fun-loving 
music fans converging along 
the beautiful coastline. 

Situated along Destin Har-
bor, the festival will feature ev-
erything from intimate acoustic 
sets to unforgettable headliner 
performances and offer a first-
hand glimpse into the stories 
behind the songs. Fans will 
have the opportunity to feel 
every lyric and the weight each 
song carries in its journey to 
become a musical story. 

In my two decades of  cov-
ering festivals and writing fea-
ture cover story interviews on 
well knowns from Alan Jack-
son and Brian Kelley to Ken-
ney Chesney, Darius Rucker, 
and the late great Jimmy Buf-
fett, I’ve often said that to sing 
is one thing, but to write and 
breathe lyrical life into a song 
is quite another. Remarkably, 
the Destin Songwriter Festival 

offer attendees the opportunity 
to experience both. Whether 
you’re a lifelong music dev-
otee, a casual festivalgoer or 
simply a beach lover looking 
for a soundtrack to paradise, 
this is where the art of  song-
writing meets the beauty of  
Destin. 

I talked with organizer and 
Destin Songwriter Festival 
CEO, Matthew Pennings, who 

gave me a little insight into the 
festival and how the two-day 
event would run. 

“Throughout the festival, 
music lovers can enjoy free 
performances at multiple 
popular venues along Destin 
Harbor, coupled with paid 
ticketholders being able to ac-

Answering 
the Call with  

Emerald 
Coast United
By Heather Bennett Eye

The past year for Justine and 
Joey Sauvageau has been one of  
both heartache and reward. They 
started their nonprofit, Emerald 
Coast United, last year to assist with 
search and rescue, and disaster re-
lief  efforts along the Panhandle and 
in nearby states. While they’ve been 
a blessing to many, the organization 
was created out of  personal loss.

Their close friend and diver, Jer-
emy Carmical, went missing Sep-
tember 22, 2024, while spearfishing 
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in Destin. With Hurricane He-

lene closing in on the Gulf, and 
Destin still in the range of  im-
pact zones, every minute in the 
search counted. Once Justine 

and Joey found out Jeremy was 
missing, they were able to assist 
in organizing search and rescue 
efforts. A collective group rallied 
approximately 45 boats togeth-
er over the span of  the two-day 
search and they became points 
of  contact for the United Cajun 
Navy. 

Volunteers were able to re-
cover Jeremy two days later, 
just before Hurricane Helene 
made landfall in the Big Bend 
area, east of  Destin. Although it 
wasn’t the outcome they hoped 
for, Justine and Joey felt peace 
knowing they could help bring 
closure to Jeremy’s family. “The 
community supported us in 
ways I never thought possible,” 
said Justine. “I’m extremely 
thankful.”

After assisting in the rescue 
efforts for Jeremy, and working 
closely with Justine and Joey, the 
United Cajun Navy urged them 
to start their own nonprofit to 
assist in future efforts along the 
panhandle. Jeremy’s mother, 
Michelle Carmical, also encour-
aged them to follow their calling 
to help others. 

cess the mainstage, and feature 
acts, just up the hill at 314 Har-
bor Blvd. These waterfront stag-
es include popular Destin venues 
like Boat House, Sky Bar at Edge 
Seafood and Harbor Tavern. 
All of  the shows in those venues 
will be free to attend, while the 
mainstage will be a ticketed, pa-
trons-only area.”

The festival’s Main Stage at 
314 Harbor Blvd. is where the 
weekend crescendos, with both 
general admission and VIP tick-
ets available. Here fans will get 
up close with a premium pro-
duction setup complete with 
drink and food vendors, along 
with world-class performances 
by such renowned writers and 
performers such as James Otto, 
Kent Blazy, and Andy Griggs. 

The three aforementioned not 
only for their stage presence, but 
for their hit songs gracing coun-
try radio and streaming playlists 
around the globe. 

Supporting artists perform-
ing on the Destin Songwriter 
Festival Main Stage include Jus-
tin Holmes, Matt Wynn, Justin 
Andrews and Nashville record-
ing artist, Jessie G — who also 
happens to be festival founder 
Matthew Pennings’ lovely and 
talented wife. 

I asked my friend and fellow 
music lover, Destin Mayor Bobby 
Wagner, what the new songwrit-
er festival means to him, and he 
gave it a resounding thumbs up. 

“Our harbor area has always 
been the heart of  Destin, and 
welcoming songwriters alongside 
our own local talent can real-
ly turn it into a stage that cele-
brates community and culture. 
As someone who loves music, 
just like you do, I see this festival 
as more than entertainment. It’s 
a chance for our locals to share 
their voices, and for our visitors 
and vacationers to experience 
the spirit of  Destin through both 
song and the beautiful backdrops 
you mentioned,” said Mayor 
Wagner. 

Pennings, also reminded me 
that while the festival is about 

music, it’s also about giving back. 
As such, a portion of  proceeds 
will benefit Operation Song, a 
501(c)(3) dedicated to helping 
veterans, active-duty service 
members,and their families tell 
their stories through songwrit-
ing. The organization will take 
center stage on Friday, October 
10, leading the headlining round 
and reminding audiences of  the 
powerful connection between 
music and healing.

With free harbor performanc-
es, ticketed headliner shows and 
one of  the most stunning desti-
nations in the South, the inau-
gural Destin Songwriter Festival 
promises a weekend that pairs 
perfectly with a cold drink, good 
company and great stories set to 
music. 

Music lovers can visit www.
destinsongwriterfestival.
com for the latest updates, tick-
et information, artist announce-
ments and insider travel tips for 
making the most of  your festival 
fun. 

Will Estell is a writer, editor, and 
media entrepreneur with more than 750 
published articles in regional and national 
magazines covering tourism, real estate, 
automobiles, golf, food, music, and celebrity 
cover-story interviews. As chief  creative of-
ficer of  Estell Hussey Media LLC, he has 

helped launch 12 magazine titles from con-
cept to market and served as editor in chief  
for several others. His latest project—a 
men’s lifestyle magazine blending Esquire, 
GQ , fitness, outdoors and auto—debuts 
nationwide in 2026. A Mississippi native, 
Will is the father of  three who now lives in 
Destin and Navarre Beach with his wife, 
WEAR ABC 3 news anchor Laura Hus-
sey-Estell.
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Life Inside the Fort Walton Beach Chamber: 
Where Business Meets Community

By Sherry Jones

For the past four years, I’ve 
had the privilege of  officing 
inside the Fort Walton Beach 
Chamber of  Commerce, where 
I’ve seen firsthand what makes 
this place so special. I also serve 
as the Community and Pub-
lic Relations Director for One 
Hopeful Place, a role that keeps 
me deeply connected to the 
needs of  our community. Being 
here day in and day out, I get 
to witness how the Chamber 
touches not only businesses, but 
lives — and that’s why writing 
about the Chamber feels per-
sonal to me.

If  you’ve ever walked into the 
Fort Walton Beach Chamber 
of  Commerce, you know right 
away — this isn’t your average 
Chamber. You’ll probably hear 
laughter before you hear busi-
ness talk. Ted Corcoran might 
be cracking a joke, the staff will 
greet you like you’ve known 
them forever, and if  you hang 
around long enough, someone 
will tease you about “drinking 
the Chamber Kool-Aid.” And 
here’s the funny thing: once 
you do, you really don’t want to 
leave.

That’s the charm of  this 
Chamber. Yes, it’s about busi-
ness. But it’s also about people, 
history, community pride, and 
having a little fun while getting 
things done.

The Big Picture: The 
Chamber doesn’t shy away from 
big things. It has honored the 
ODA 595 Horse Soldiers, the 
first Green Berets on the ground 
after 9/11. It proudly celebrat-
ed the 75th Anniversary of  the 
U.S. Air Force, reminding us 

how closely tied Fort Walton 
Beach is to Eglin and Hurlburt. 
It hosted the unforgettable Doo-
little Raiders Final Goblet Cer-
emony, ensuring the heroism of  
80 brave airmen from World 
War II is never forgotten. And 
it looks ahead, too, with proj-
ects like the Round the Mound, 
which will not only ease traffic 
but open new doors for growth.

That’s the kind of  balance 
the Chamber strikes so well: 
honoring our legacy while plan-
ning for the future.

The People Who Keep It 
Moving: But here’s the best 
part — the Chamber is powered 

by people, and what a team it is. 
Rachelle Graves, Director of  
Special Events, is the one who 
makes it all happen — coordi-
nating, organizing, and pulling 
every detail together so Cham-
ber events run flawlessly and 
members feel celebrated. Seth 
Luttrell, Director of  Operations, 
is the steady hand who keeps 
logistics and big-picture proj-
ects running seamlessly. Dayna 
Stinebiser, Information Special-
ist, has a gift for finding the an-
swer to just about any question. 
She’s the go-to problem solver, 
always pointing people in the 
right direction and making sure 

no one ever leaves without the 
help they need. Debbie Dodge, 
Membership Specialist, pro-
vides the warm welcome that 
turns new members into long-
term friends of  the Chamber. 
And Chrissy Flanigan, Accoun-
tant, makes sure every bold idea 
rests on a solid financial founda-
tion.

Here’s the kicker: every sin-
gle one of  them has been here 
for ten years or more. That’s 
not just impressive — it’s almost 
unheard of. Longevity like that 
speaks volumes about their ded-
ication and about Ted’s leader-
ship. Together, they’re not just 
co-workers — they’re family.

And then there’s Ted Corcor-
an, President and CEO. Ted is 
more than a leader; he’s the 
personality that makes the 
Chamber pulse with energy. 
He’s funny, quick-witted, and 
completely devoted to this com-
munity. Spend five minutes with 
him, and you’ll understand why 

Chamber Life: Stories from the life and times of Fort Walton Beach Chamber members…  

Continued on page 13



Page 4	 FWB Life   myfwblife.com	   September 2025

Community

Palms Resort Brings Dinner, Drinks, 
Live Magic & Comedy to Destin!

An action-packed live show 
featuring World-Class Magic 
Comedy and Ventriloquism is 
now open with nightly shows at 
the newly renovated Palms Des-
tin Resort Showroom.

Interactive magic takes place 
just inches away in an intimate 
showroom that offers excellent 
table seating. The performance 
features sophisticated magic & 
smart comedy targeting adults 
but is family-friendly and appro-
priate for all ages. The show is 
headlined by Bart Rockett who 
hosted his own nationally syndi-
cated television show for three 
seasons, had a co-starring role 
on the former NBC Drama Par-
enthood and headlined his own 
1,000-seat theater in the tourist 
mecca of  Branson, Missouri for 
nine seasons. He has appeared 
in 85 countries around the globe 
and headlined for most every 
major cruise line.

Rockett, who started at the 
age of  10, trained under Jeff 
Dunham and is recognized for 
his excellent comedy ventrilo-
quism which is featured in the 
show. After growing up in the 
South, Rockett moved to Hol-
lywood, California where his 
management team is located. 
He produced his teens to the 
finals of  NBC’s America’s Got 
Talent and they have gone on 
to do major Hollywood projects 

over the years. 
Kadan, who 
starred in the 
movie Dark 
Skies with 
award winning 
actress Keri 
Russell and 
on CBS’s rush 
hour combines 
forces with his 
Sister, Brook-
lyn to make 

guest appearances in Rockett’s 
Destin show.

Brooklyn is well known for 
her viral Super Bowl commer-
cial that currently has nearly 
800 million views on YouTube 

and most recently played Hol-
lywood superstar Bradley Coo-
per’s daughter in a project with 
Steven Spielberg and Martin 
Scorsese.

This talented family has been 
vacationing in Destin for many 
years and now that Rockett’s 
kids are almost grown, he is 
excited to be back for a long-
term residency in the place his 
Grandparents first introduced 
him to as a child. Rockett 
shared, “For me, coming back 
here feels like coming home. 
Some of  my greatest childhood 
memories happened on these 
beaches and it’s my desire to 
bring something unique to the 

area that is a fun experience for 
families to attend & make their 
own amazing memories.”

Nightly shows happen at 
7:30 p.m. with 5 p.m. early seat-
ings offered on Sunday’s and se-
lect dates. A variety of  alcoholic 
& non-alcoholic beverages are 
available as well as a full menu 
of  food and dessert offerings be-
fore or after the show. Parking is 
plentiful and free in The Palms 
Destin Resort multi-level park-
ing garage, that is attached to 
the showroom.

Advance reservations are re-
quired and can be made at the 
official ticketing site: USATour-
Tickets.LIVE.

26th Annual Emerald Coast Home & Boat Show 
Coming to Destin-FWB Convention Center

Wes Fell, a longtime resi-
dent of  Destin/Fort Walton 
Beach and the promoter of  
the Emerald Coast Home & 
Boat Show, invites the commu-
nity to the 26th Annual event 
on Saturday and Sunday, Sep-
tember 20–21, 2025, at the 
Destin-FWB Convention Cen-
ter, 1250 Miracle Strip Park-
way, FWB.

This exciting two-day 
event—now in its 26th consec-
utive year—will feature over 
100 Home Show and general 
business vendors. Attendees 

can explore information and 
discounts on:

• Insurance, Roofing, A/C, 
Plumbing, Mortgages, Homes

• Interior Design, Flooring, 
Pools, Spas, Shutters, Leaf  
Guards

• Furniture, Generators, 
Siding, Heating & AC, Solar, 
Painting, and Remodeling

• Closets, Bath & Kitchen 
Remodeling, Windows, Doors, 
and more

• Electronics, Computers, 
Cell Phones, Vacations

• Plus, health and wellness 

vendors including Chiroprac-
tic, Hearing, Massage Thera-
py, and Skin Care

Emerald Coast Marine will 
also host a Super Boat Show 
and Sale with discounted boat 
show specials.

To register for booth space 
or for more info, contact Wes 
Fell at 850-353-2832 or email 
wesfell@cox.net.

Mention LIFE MEDIA 
and receive a 10% discount on 
booth space!

Learn more at www.Para-
disePromotionsFL.com.

EMERALD COAST
26th Annual

Saturday, September 20 • 10AM-5PM & Sunday, September 21 • 10AM-3PM

Featuring over 100 awesome, Home & Boat Show and Auto & Commercial vendors
BOAT, AUTO & RV SHOW & SALE SPONSORED BY THE FOLLOWING

DOG AND CAT RESCUE

www.ParadisePromotionsFL.com
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Tequila Lesson 101
By Larry McCrary, President, 
Agazul USA

You have probably noticed 
that whiskey bottles often list 
the actual age of  the whiskey. 
Unlike whiskey (and some oth-
er spirits), tequila doesn’t list 
the year on its bottles. Instead, 
you’ll see terms such as Blan-
co, Reposado, Añejo, Extra 
Añejo, Cristalino and more. 

Blanco (also known as silver) 
is often unaged and bottled di-
rectly after distillation; but it can 
be aged in wood for as long as 
30 days and stainless steel for up 
to two months.

Reposado is the next level. 
It can mature as long as a full 
year. This tequila is versatile and 
a top choice for premium mar-
garitas.

Next is añejo. When it comes 
to sipping tequilas, añejo is the 
sweet spot. This is the tequila 
variety for fans of  bourbon and 
single malt Scotch whisky. It’s 
complex, nuanced and perfect 
for sipping neat or on the rocks. 
añejo tequila is defined by being 
aged for one to three years.  It 

gets its name from the Spanish 
word for “old.”

Extra añejo is aged for a min-
imum of  three years, making it 
the smoothest and most refined 
type of  tequila. Cristalino is a 
newer style of  tequila, made by 
filtering aged tequila to remove 
color and impurities.

Tequila is usually aged in bar-
rels made of  oak. While there 
are other barrels used, they are 
most often American or French 
oak. Additionally, a number 

of  tequilas are 
aged in barrels 
previously used 
for bourbon or 
other American 
whiskeys. The 
barrel used will 
impart different 
aromas and fla-
vors.

In general, 
tequila aged in 
bourbon barrels 
will have flavors 
and aromas 
such as charred 
oak, sticky tof-
fee, toasted va-

nilla beans, pipe tobacco, roast-
ed agave, honey, cinnamon, 
cracked black pepper, dried 
fruits, caramelized sugar and 
more.

Añejo may be the most ver-
satile tequila. Aged for at least 
one year, and sometimes longer, 
this tequila is appropriate for 
drinking neat, over ice, or with 
water.  At the same time, if  you 
buy a reasonably-priced bottle 
of  añejo tequila, you’ll still feel 
comfortable mixing with it.

If  you’re a tequila drinker, 
you can elevate your favor-
ite whiskey-based cocktails by 
swapping out bourbon, blended 
Scotch whisky and other types 
of  whiskey with añejo tequila. 
You can also use añejo tequi-
la as the base for classic tequi-
la-driven drinks like the Paloma 
or Margarita to add depth and 
flavor.

You can step up your cock-
tail by using extra añejo Try a 
classic Old Fashioned with extra 
añejo tequila instead of  the usu-
al rye or bourbon for a unique, 
roasted agave take. The same 
goes with the Manhattan. 

Whiskey drinkers who would 
like to branch out into tequila, 
añejo is the right choice for you. 
You should stock up on a bottle 
or two for sipping neat or on the 
rocks. As a bonus, añejo is an ex-
cellent choice for mixing. It can 
be used as a base for tequila bev-
erages or as an alternative ingre-
dient in drinks that are typically 
made with whiskey.

Where to Buy Agazul 
Tequila Locally

You don’t have to travel far 
to enjoy Agazul — bottles are 
available right here in our area:
Retailers:
Cash’s – Okaloosa Island
Cash’s – Destin
Cash’s – Bluewater Bay 
Cash’s – Freeport
Cash’s – DeFuniak Springs
Cheers Wine & Liquor – Blue-

water Bay (Niceville), next to 
Pepito’s

Restaurants:
Nick’s Seafood Restaurant – 

Freeport
Tuscany Italian Bistro – Mira-

mar Beach
CJ’s Hangout – Destin

Visit AgazulTequila.com. 
For additional information, con-
tact Gina at gina@agazulusa.
com or 256-627-2685.

VISIT AGAZULTEQUILA.COM  
Contact us: gina@agazulusa.com or 256-627-2685

Taste it and you will understandTaste it and you will understand
Come see us Saturday, Sept. 13th
from 2 to 10 p.m. at the Hispanic Music 
Festival in The Freedom Tech Center — 
Fort Walton Beach. We will be serving 

Agazul Tequila in the Mobile Bar.
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Scan the QR code to schedule
your in-person or virtual

consultation today!

$30 OFF NEW PATIENT OFFER
Present this coupon and receive

$30 off any service at the Tortoise
Clinic. One coupon per person.

2441 U.S. Hwy 98
Santa Rosa Beach, FL 32459
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WOMEN’S WELLNESS
REIMAGINED

What if your story mattered as much as your labs?

What if “normal” isn’t optimal for you?

What if your fatigue, bloating, or anxiety isn’t just 
stress - but a sign your body needs support?

Calm the Chaos: Understanding Cortisol 
and How to Take Back Control of Your Health 

By Dr. 
Karen 
DeVore

Let’s talk 
about cortisol. You’ve probably 
heard it called “the stress hor-
mone”—and while that’s true, 
it’s also a bit of  an oversimpli-
fication. Cortisol is one of  the 
most essential hormones in your 
body, playing a key role in ev-
erything from your energy levels 
and metabolism to your mood 
and immune system.

But like anything in the body, 
balance is everything. When cor-
tisol is too high or too low for too 
long, it can wreak havoc on your 
health.

I see this every day—patients 
who are feeling tired, wired, in-
flamed, anxious, or burnt out, 
but whose lab work comes back 
“normal.” Often, the missing 
piece of  the puzzle is cortisol 
imbalance.

So, What Exactly Is 
Cortisol?

Cortisol is a hormone pro-
duced by your adrenal glands, 
two small glands that sit on top 
of  your kidneys, and acts like 
a built-in alarm system. Its job 
is to help your body respond 
to stress—physical, emotional, 
or environmental. It also plays 
a role in blood sugar regula-
tion, blood pressure, circadian 
rhythm (your sleep-wake cycle), 
and inflammation control.

When your body perceives a 
threat—whether it’s a traffic jam 
or a tough meeting—your brain 
sends a signal to your adrenals 
to release cortisol. In the short 
term, this is a good thing. It 
sharpens your focus, gives you 
a burst of  energy, and helps you 
respond quickly.

But here’s the problem - 
most of  us are living in a state 
of  chronic stress. And your 
body doesn’t always know the 
difference between an actual 
emergency and an overflowing 
inbox or constant worry. In a 
healthy rhythm, cortisol rises in 
the morning to wake you up and 
drops in the evening to help you 
sleep. This natural rise and fall 
is what keeps your energy, focus, 
and mood stable.

Signs Your Cortisol Might 
Be Out of Balance

When cortisol levels stay ele-

vated for too long (or crash too 
low after prolonged stress), your 
body begins to show signs. Com-
mon symptoms include:
• Fatigue that doesn’t improve 

with rest
• Difficulty falling or staying 

asleep
• Anxiety, irritability, or feeling 

“on edge”
• Weight gain, especially around 

the abdomen
• Brain fog or poor memory
• Low libido or irregular cycles
• Frequent illness or slow recov-

ery
• Cravings for sugar, salt, or 

caffeine

Sound familiar? You’re not 
alone. Cortisol dysregulation 
is incredibly common—but it’s 

often overlooked or misunder-
stood in conventional medicine.

Why Conventional 
Approaches Often Miss 
the Mark

In a traditional medical mod-
el, symptoms like these are often 
treated individually: fatigue gets 
a stimulant, mood gets a pre-
scription, sleep gets a sedative. 
But those approaches rarely look 
at the bigger picture. 

Instead, we ask: What’s going 
on beneath the surface? Why 
is your body stuck in survival 
mode? How can we help it shift 
into healing mode?

That’s where integrative 
care—and a deeper understand-
ing of  cortisol—can make all the 
difference.

How We Help: An 
Integrative Approach to 
Cortisol Health

We begin by mapping your 
body’s stress response through 
advanced testing. This often in-
cludes saliva-based cortisol pan-
els or the DUTCH test, which 
track your hormone rhythms 
over the course of  the day. From 

there, we create a personalized 
plan that supports your whole 
system—mind and body.

True healing takes a whole-
body approach. Here’s how we 
support cortisol health with in-
tegrative strategies:

Nervous System Sup-
port: Acupuncture is one of  the 
most powerful tools we have for 
regulating the nervous system. It 
helps shift the body out of  “fight 
or flight” and into “rest and di-
gest,” lowering cortisol and pro-

moting resilience over time.
Herbal & Nutritional 

Therapy: Adaptogenic herbs 
like ashwagandha, rhodiola, 
and holy basil can help regulate 

Continued on page 45
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What About All That Bed Tax Money? 
By Carolyn Newcomer 
Ketchel

I often have constituents ask 
me how can we spend money 
repairing a park or buying an 
office building but not repair 
Eglin Parkway between Shali-
mar bridge and Hwy 98? I will 
attempt to answer this question.  

First let me write that your 
county commission is as frus-
trated as you with the deplor-
able condition of  Eglin Parkway. 
This project is the sole responsi-
bility of  the Florida Department 
of  Transportation (FDOT). If  
the roadway was under the au-
thority of  the county, we would 
have re-paved Eglin Parkway 
long ago. Our voices have been 
heard at FDOT. This state road 
can only be repaired by FDOT. 
If  you are as concerned as we 
are about this project, I ask you 
to Please contact: Ian Satter, 
Public Information Director 
for FDOT, 850-330-1205, with 
your concerns. 

One of  the first things you 
learn about being a County 
Commissioner is that there are 
over 100 different revenue funds 
within the county budget. How-
ever, each fund has its own set 
of  rules designated by Federal, 
State or Local Law, and, gener-
ally, one cannot be co-mingled 
with another. Let’s consider the 
Tourism Development Tax.  

The Tourist Development 
Tax is payable at a rate of  6% (six 
pennies per dollar) on all over-
night stays in short-term rentals 
(six months or less) in Okaloosa 
County. Short-term overnight 

rentals include hotels, motels, 
resort motels, apartments, apart-
ment motels, rooming houses, 
mobile home parks, recreational 
vehicle parks, condominiums, 
condominium hotels, timeshare 
resorts, residential dwellings or 
campgrounds.

Okaloosa County has bene-
fited from the “Bed Tax” in so 
many ways. Marler Park, Turtle 
Patrol, Lifeguards, beach sweep-
ing, east pass inlet dredging, 
Women Veterans Park and the 
new underwater camera at the 
Okaloosa Pier (visit https://bit.
ly/LiveOkaloosaPierCam) are 
wonderful examples, as well as 
the Bridge-to-Bridge Path on 
Highway 98 between Brooks 
Bridge and Destin Bridge. The 
county has bought several beach 
front properties in Destin for 
public use, as well as water-
front properties in Mary Esther, 
Shalimar, Cinco Bayou and Fort 
Walton Beach. The county has 
also purchased larger regional 
acreage in the north Crestview, 
Baker and Dorcus communities, 
and we are renovating the Fair-
grounds (not known as Rigdon 
Center) with these funds. 

The Florida Statute 125.0104 
permits the Board of  County 
Commissioners of  Okaloosa 
County to levy Tourist Develop-
ment Tax (TDT), and Chapter 
20 Article II, Sections 71-78 of  
the Okaloosa County Ordinanc-
es created the Tourist Develop-
ment Council, established the 
initial tax rate collection, and 
identified the special taxing dis-
tricts within Okaloosa County.

Each penny of  the six pen-
nies collected is designated by 
Florida Statue and can only be 
spent on the areas designated 
within the statue.  

Let’s examine the use and 
designation and use of  each 
penny known as the Bed Tax: 

First through third pennies
Revenues from the first three 

cents of  the TDT can be used 
for the following purposes: 

Facility construction and 
operation: Acquiring, build-
ing, or maintaining publicly 
owned and operated convention 
centers, stadiums, arenas, audi-
toriums, aquariums, and muse-
ums. This may also include zo-
ological parks.

Tourism promotion and 
advertising: Funding the pro-
motion and advertisement of  
tourism, including funding for 
convention bureaus and tourist 
information centers.

Beach and shoreline 
maintenance: Financing 
beach improvement, mainte-
nance, erosion control, and 
re-nourishment. 

Fourth penny
An additional one-cent tax 

may be levied for specific pur-
poses, often related to special 
projects. These funds can be 
used for: 

Professional sports facil-
ities: Paying the debt on bonds 
used for professional sports facil-

Carolyn Newcomer Ketchel, Okaloosa County Commissioner, District 2

Break Free. Live Clean. Feel Better.

BUY 3 OZ. OF ANY HERB, 

GET 1 OZ. FREE
FREE next‑day delivery for the first 25 customers

BIG News Ft. Walton Beach! Local Next‑Day Delivery 
Now Available to Destin, Miramar Beach, FWB

Nationwide shipping available

Your path to toxic‑free living starts now! 
Locally delivered | nationally shipped

Monday–Saturday: 8am–10pm
info.toxicfreedom@gmail.com  |  850‑837‑8274

Toxic‑Freedom.com

Scan the QR code or visit toxic‑freedom.com 
and save now! Use promo code DETOXFWB 

www.baldwinturfniceville.com  |               baldwinturf

Family owned & operated to bring you 
quality and reliable outdoor living services.

STOP IN TO SEE US TODAY!
• Lawn Care & Landscaping
• Irrigation & Pest Control

• Outdoor Furniture • Patio & Garden Decor
• Unique Supplies & Gifts 

THE SHOP
739 John Sims Pkwy, Niceville

Open Monday-Friday 10AM-5PM • Saturday 10AM-4PM
850-842-2221 • shop@baldwinturfniceville.com

LAWN & LANDSCAPE LOCATION
1440 Live Oak Street, Niceville
Open Monday-Friday 7:30-4

850-897-9060 • office@baldwinturfniceville.com

Pumpkins!

Continued on page 14
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A House Sold Name

Paul A. Domenech
Paul@TheDomenechGroup.com 

(850) 543-1418

thedomenechgroup.com

Emerald Coast Real Estate

Fill It and Fix It: How Immigration Changes Could 
Affect the Real Area Estate Market

By Paul Domenech

In 2024, Florida’s increased 
immigration enforcement 
has already reshaped housing 
landscapes in Miami and Cen-
tral Florida. Now, in just the 
last month, these changes are 
reaching Okaloosa and Walton 
County. The “fill it and fix it” 
idea is straightforward: as work-
ers who fill crucial labor roles 
are removed, rental units open 
up, and landlords may choose 
to sell.

Many of  these individuals 

have long been the backbone 
of  the local labor force, taking 
on jobs that others often avoid. 
They keep things running and, 
importantly, they fill many rent-
al homes. Now that enforce-
ment is affecting Okaloosa and 
Walton County, we’re starting 
to see vacancies rise. Landlords 
with empty rentals might decide 
it’s time to sell, adding more 
inventory to a market that’s al-
ready got its share of  listings.

For buyers, this shift means 
a real opportunity. More homes 
on the market can translate into 
better chances to find a property, 
fix it up and make it your own. 
But it’s not just about buying, if  
you’re a seller, this is a crucial 
moment to work with an agent 
who truly understands our local 
market dynamics. With the right 
guidance, you can stay ahead 
of  the curve and position your 
property strategically to get the 
best possible outcome.

In short, what started in Mi-
ami and Central Florida is now 
at our doorstep. Whether you’re 

looking to buy a home in this 
new wave of  inventory or sell 
your property before the market 
shifts further, now is the time to 
act. Connect with an experi-
enced agent who can help you 
navigate these changes and un-
derstands the opportunities in 
Okaloosa and Walton County.

With both buying and selling 
in mind, having the right guid-
ance can make all the differ-
ence. We are here to help you 
stay ahead of  the curve and turn 
these evolving circumstances 
into your advantage, whether 
that means finding your next 
home or successfully selling your 

current property, we are ready 
to advise and serve our commu-
nity. 

Check us out at Thedomenech-
group.com, contact me directly at 
850-543-1418 or Paul@thedome-
nechgroup.com or contact your trusted 
real estate advisor. 

       Community
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SOF Missions Gala Honors 
Heroes Sept. 13
Saturday, Sept. 13, 2025 | 
Destin-Fort Walton Beach 
Convention Center

Shield of  Faith (SOF) Mis-
sions hosts its 9th Annual Em-
erald Coast Gala. This year’s 
theme, Military Code: RED—
Resilience, Empowerment, De-
termination—honors warriors 
including veterans, active-duty 
service members and first re-
sponders. Guests will enjoy a 

formal red-themed evening with 
dinner, dessert, live music by 
Thin Ice, auctions and a keynote 
address from a distinguished 
warrior guest. Proceeds benefit 
SOF’s Be Resilient Clinics and 
Warrior Retreats, which provide 
no-cost, comprehensive care for 
those struggling with suicide 
and mental health challenges. 
Tickets are $100 and include 
dinner, dessert and one drink. 
Sponsorships available. Formal 
red attire encouraged. Tickets 

and further details: sofmissions.
org/gala

Wine & Fries Returns with 
a Carnival Twist
Sept. 19, 6–9 p.m. | Hotel 
Effie Sandestin Rooftop, 
Miramar Beach

Ronald McDonald House 
Charities of  Northwest Flor-
ida and McDonald’s bring 
back Wine & Fries, presented 
by Ascension Sacred Heart 
Emerald Coast—an elevated 
evening pairing favorite wines 
with McDonald’s French fries. 
Enjoy rooftop views, a DJ-led 
dance floor, a silent auction and 
“Classic Carnival” charm, plus 
a moving story from a family 
served by RMHC. Proceeds 
support RMHC’s “home away 
from home” for families with 
children receiving medical care. 
Tickets: $115 at rmhc-nwfl.org 
(available until one hour before 
start). Details: Allie Moore, 850-
477-2273; allie@rmhc-nwfl.org

Support the Fall Silent 
Auction Benefiting 
Emerald Coast Food 
Rescue
Friday, Oct. 24 | 6–9:30 
p.m. | Local Market, Des-
tin

Emerald Coast Food Rescue 
(ECFR) invites the community 
to its Annual Fall Silent Auc-
tion—an evening of  giving, 
good food and meaningful im-
pact raising vital funds to sup-
port ECFR’s mission of  rescu-
ing food surplus and redirecting 
it to those facing hunger in Oka-
loosa and Walton counties. In-
kind donations for the auction 
will directly help fund opera-
tions that deliver over 250,000 
pounds of  food each month—at 
no cost—to 43 local programs, 
including food pantries, soup 
kitchens, shelters, after-school 
programs and subsidized clinics. 
Your support ensures that food 
doesn’t go to waste—and fami-
lies don’t go hungry.

To donate or learn more, vis-

it Emerald Coast Food Rescue 
or email info@emeraldcoast-
foodrescue.org.

Fore Her 13th Annual 
Golf Outing – Swing for a 
Cause
Friday, Sept. 26 | 9 a.m. | 
The Links Golf  Club, Sand-
estin

Fore Her invites golfers of  all 
levels to tee off for a very “pink” 
cause at its 13th Annual Golf  
Outing, presented by Emerald 
Coast Hospice Care. Proceeds 
help local breast cancer patients 
cover living expenses, utilities, 
and transportation costs during 
treatment.

The four-person scramble 
includes on-course food and 
drink, a catered lunch by Evie 
Mae’s BBQ, the fan-favorite 
“Dress Like a Lady” hole, and 
an after-party with prizes, raf-
fles, and giveaways. Info, regis-
tration, and sponsorships: Fore-
Her.org/golfouting

10th Annual Bloody Mary 
Festival – A Decade of 
Delicious!
Saturday, Oct. 11 | 11 
a.m.–2 p.m. | The Market 
Shops, Miramar Beach

Get ready to Eat, Drink, and 
B MARY! Celebrate 10 years of  
bold flavors and brunch vibes at 
the 10th Annual Bloody Mary 
Festival, powered by Step One 
Automotive Group. Sample un-

Community

Events Around Town

LadyWorld Festival – 
Pop Culture, Podcasts & Power Vibes

Sept. 26–28 | Seascape Resort, Miramar Beach
The LadyGang is back with 

LadyWorld 2025—an immer-
sive weekend escape of  pop 
culture, comedy, music, and 
inspiration. Presented by e.l.f. 
Cosmetics and produced with 
Topeka, the three-day retreat 
brings powerhouse podcasters, 
comedians, musicians, and TV 
personalities to the Emerald 
Coast.

This year’s lineup includes 
Giggly Squad’s Hannah Bern-
er; Girls Gotta Eat duo Ashley 
Hesseltine and Rayna Green-
berg; Dancing with the Stars 
champion Kaitlyn Bristowe; 
Vanderpump Villa’s Stassi 

Schroeder; former Bachelor-
ette Rachel Lindsay; E! News 
host Justin Sylvester; comedi-
an Gina Brillon; and Ria and 
Fran from Chicks in the Office. 
Each night caps off with con-
certs featuring Ryan Cabrera, 
The Maine, Mark McGrath of  
Sugar Ray, Chris Kirkpatrick 
of  *NSYNC, O-Town, LFO, 
and BBMak.

By day, festivalgoers can 
choose from beachside work-
outs, pickleball, yoga and 
sound baths, wellness and self-
care classes, sip-and-sing so-
cials, creative workshops, and 
the always-bustling Vendor 

Village. “Think summer camp 
for grown women—bon-
fires, crafts, friendships, and 
fun,” said LadyGang’s Keltie 
Knight.

Weekend passes start at 
$300, with new $145 day 
passes offering flexibility for 
single-day guests. VIP tiers 
include exclusive merch and 
access perks.

Grab your girlfriends, dive 
into glam workshops, signa-
ture cocktails, live podcasts, 
and plenty of  Instagrammable 
moments. Tickets and full de-
tails are available at ladyworld.
co.

Continued on next page
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SATURDAY, 
OCTOBER 11,  2025

11 AM - 2 PM
$60 IN ADVANCE | $75 AT THE DOOR
TO PURCHASE TICKETS, VISIT THEMARKETSHOPS.COM

TICKET INCLUDES:

BLOODY MARYS 
by the area’s top restaurants and 

your vote for the Best in South Walton

CRAFT BEER 
by Idyll Hounds

BUBBLY BAR 

SPIKED SELTZERS 
by Palm Folly

LIVE MUSIC & DJ 

LIVE STREAMING
of SEC Football 

LOCAL EATS & SHOPPING

PHOTO BOOTH

CIGAR BAR

CUSTOM TRUCKER HAT BAR

9375 EMERALD COAST PARKWAY, MIRAMAR BEACH, FLORIDA | Located at the Entrance to Sandestin Golf and Beach Resort | themarketshops.com

FONTS: 
AVENIR NEXT 
coolvetica 

  
 

maxine orange art - logo & branding package

primary use

other options when needed

FACES
PENSACOLA

a review of 30-A’s finest
people • places • things

the thirty-a

POWERED BYPRESENTED BY

PROCEEDS BENEFIT

       Community

limited creative bloody marys 
from the area’s best restaurants 
and bars—loaded with over-
the-top garnishes from grilled 
cheese to sushi.

Also enjoy craft brews, bub-
bly, food vendors, live music, a 
cigar bar, and SEC football on 
the big screen. 21+ only. Pro-
ceeds benefit Habitat for Hu-
manity – Walton County.

Info and tickets: TheMarket-
Shops.com/Bloody-Mary-Fes-
tival

Sip, Savor & Support!
Harvest Wine & Food Fes-
tival | Oct. 16–19 | Water-
Color

Raise your glass to four 
days of  epicurean delight at 
WaterColor’s acclaimed Har-
vest Wine & Food Festival—
one of  the Southeast’s finest 
wine‑and‑food celebrations and 
a meaningful fundraiser for our 
local children’s charities. Held 
in beautiful Cerulean Park, this 
year’s lineup delivers world-
class experiences throughout 
the weekend: intimate wine 
dinners, Friday’s sultry Harvest 
After Dark evening, Saturday’s 
legendary Grand Tasting or go 
VIP for enhanced lounge access 

and live music; and elegant Sun-
day brunches such as Brunch de 
Blanc.

Want more? Multi‑day bun-
dles let you combine favorites 
such as Harvest After Dark and 
Grand Tasting or VIP com-
bo—while taking advantage of  
some savings. Tickets are on sale 
now—rain or shine—and pro-
ceeds benefit the Destin Char-
ity Wine Auction Foundation’s 
efforts supporting our children 
throughout Northwest Florida.

Fort Walton Elks Lodge 
Oktoberfest
Saturday, Sept. 20 | 11 
a.m.–4 p.m. | Fort Walton 
Elks Lodge 1795

Raise a stein and celebrate 
at the 4th Annual Oktoberfest, 
hosted by Fort Walton Elks 

Lodge 1795! This 
family-friendly fes-
tival brings togeth-
er great food, cold 
drinks, lively music, 
and dancing in true 
Bavarian style. En-
joy an afternoon of  
fellowship and fun 
while supporting 
local and children’s 
charities. Don your 
dirndl or lederho-
sen and come hun-
gry!

3rd Annual Sandy Bags 
Cornhole Tournament
Sept. 20 | 11 a.m. to 3 p.m. 
| Lulu’s

Join the Destin Sunset Rotary 
Club for the 3rd Annual Sandy 
Bags Cornhole Tournament—a 
day of  tossing bags, friendly 
competition, and community 
spirit. Benefiting Healing Paws 
for Warriors, a nonprofit pairing 
rescue dogs with veterans, the 
event features doubles bracket 
play with prizes for top teams, 
plus food, drinks, music, raffles 
and a silent auction. Proceeds 
help save two lives at a time. 
Spots are limited, so register to-
day and join your friends at Lu-
lu’s on the Bay for a cause that 

matters! See ad on p. 4 to sign 
up for a team!

Toast on the Coast
Sunday, Oct. 5 | 12–2:30 
p.m. | Henderson Beach 
Resort

Raise your glass at the 3rd 
Annual Toast on the Coast Food 
& Beverage Festival, hosted by 
the Junior League of  the Emer-
ald Coast. Savor an afternoon 
of  coastal cuisine, craft bev-
erages, and lively company at 
the beautiful Henderson Beach 
Resort. General admission is 
$60; VIP tickets are $110 and 
include special perks plus early 
entry at 11 a.m. Proceeds sup-
port JLEC’s mission of  empow-
ering women and serving the 
local community.

Tickets available at JLEC.
org.

Cornhole Tournament 
Fundraiser
Saturday, Oct. 18 | 10 
a.m.–1:30 p.m. | United 
Fidelity Bank, Fort Walton 
Beach

Toss some bags for a cause 
at the Cornhole Tournament 
Fundraiser, supporting the Em-
erald Coast Science Center. 
Team entry is $25 for adults and 

$15 for kids, with cash prizes for 
adults ($300, $200, $100) and 
fun baskets plus Science Center 
tickets for kids’ winners. Enjoy 
food, drinks, beer, a DJ, raffle 
auction, vendor booths, and kid 
activities.

For details, contact Amber 
Carpenter at 850-974-1820.

5th Annual BrunchFest – 
Pensacola
Sunday, Oct. 26 | 11 a.m.–
2 p.m. | Seville Square, 
Downtown Pensacola

Savor the best brunch bites 
in town while supporting a great 
cause at the 5th Annual Brunch-
Fest, benefiting the Boys & Girls 
Club of  the Emerald Coast. Top 
local restaurants and chefs will 
serve up creative dishes along-
side beverages in this fan-favor-
ite foodie event.

All proceeds support Boys & 
Girls Club programs focused on 
academic success, character and 
healthy lifestyles for local youth. 
Tickets are on sale now and ex-
pected to sell out quickly.

Info & tickets: zeffy.com/
ticketing/5th-annual-brunch-
fest | Sponsorship/vendor info: 
cmayes@bgcec.com

EVENTS 
continued from previous page   
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Call 850-974-3984

LIFETIME 
DECK 

BUILDER
BRADLEY 

DUKE 
DAUM

NF-31546088

35 Yrs. Experience

A Campus 
CHANGING Lives To 

Better Our Community.

Visit www.onehopefulplace.org or 
call (850) 586-7879 with your active 

compassion for the homeless in need.

Along with Justine and Joey, 
Emerald Coast United is led by 
Shelby Harkins, John Brown, 
Cara Teeter and Jana Ramsey. 
They bridge a gap between law 
enforcement and volunteers 
and are an asset to the United 
Cajun Navy and other out-of-
town volunteers, helping them 
navigate the area. They have a 
strong working relationship with 
the United Cajun Navy, who as-
sists them in searches when they 
need more resources. “It’s nice 
that it’s not up to one organiza-
tion. It nice to have the collabo-
ration and access to resources as 
needed,” stated Justine.

Emerald Coast United has 
assisted with several search and 
rescue efforts in the area. Bret 
Valona, a U.S. Marine veteran, 
went missing in the Blue Moun-
tain Beach/Point Washington 
State Forest area after being 
dropped off at the Eastern Lake 
Trailhead, where he planned 
to spend several weeks in the 
forest. Although extensive can-
vassing of  the area was carried 
out, his location remains un-
known. Early March is when his 
phone was last known to be in 

service. He was last seen wear-
ing a plaid shirt, cargo pants, 
a yellow raincoat, brown hiker 
boots, and carrying two back-
packs. If  you have any informa-
tion, please contact the Walton 
County Sheriff’s Office at (850) 
892-8111.

Their most recent search 
and rescue effort was for Trini-
ty Eslinger, a search that greatly 
affected the entire Florida Pan-
handle and surrounding areas. 
The United Cajun Navy assist-
ed in the search effort, bringing 
in resources such as search and 
recovery K9s, helicopters, boats, 
search spotter aircraft that fly 
above the spotter choppers, 
and drones that fly lower, scan-
ning the water, looking under 
docks. Their resources provid-
ed multi-layered details to the 
search area. 

Emerald Coast United and 
the United Cajun Navy contin-
ued to search for Trinity after 
the Okaloosa Sheriff’s office and 
Coast Guard made the decision 
to scale back their resources. As 
long as Mother Nature is coop-
erative and they have resources, 
Emerald Coast United will con-
tinue search efforts when local 
officials need to pull back. “It 
took a village to help look for 

Trinity. Unfortunately, we came 
up empty-handed, but it wasn’t 
for lack of  effort,” said Justine. 
“I wish we were able to provide 
that closure for the family.”

Accidents happen to even the 
most prepared and knowledge-
able people on the water, as Jer-
emy’s friends and family know 
too well, but continuing to ed-
ucate and remind people could 
make a big difference. Justine 
suggests that locals and tourists 
alike pay attention to the water 
conditions and educate them-
selves on water safety. “People 
don’t realize how dangerous the 
water is,” stated Justine. 

One suggestion is that more 
information be available for 
those coming in from out of  
town. “The biggest thing we 
need to do as a community is 
we need to teach people what 
a rip tide looks like and what to 
do during a rip tide,” said Jus-
tine. “If  every property man-
agement company around here 
could have a laminated flyer in 
their houses, it would be bene-
ficial for our area to get them in 
the hands of  all these wonderful 
people visiting.”

Other safety resources in-
clude looking at surf  conditions 
on local beach cams, or texting 

one of  the beach alert 
system numbers (Panama 
City Beach – Text “PCB-
FLAGS” to 888777, Des-
tin/Fort Walton Beach/
Okaloosa Island – Text 
“BEACH” to 44144, Wal-
ton County – Text “SAFE-
TY” to 31279). In response 
to recent water emergen-
cies, Bailey Brooks started 
the new nonprofit, Safe on 
the Emerald Coast. On 
their Facebook page, you 
can find water safety tips 
and other relatable content.

In addition to search and res-
cue on the water, Emerald Coast 
United and the United Cajun 
Navy also helped with post-hur-
ricane disaster relief. Immedi-
ately after Hurricane Helene 
and Hurricane Milton, they 
began organizing donation sta-
tions with fire departments and 
volunteers across the panhandle 
and were able to fill 10 semis 
full of  essential items to send to 
storm victims throughout the af-
fected areas. The United Cajun 
Navy was able to assist in rescue 
operations in the affected areas 
and help with the distribution of  
donations and essential supplies.

Emerald Coast United is 
gearing up for hurricane season 

again, preparing to be ready to 
assist with post-storm recovery 
and assistance as needed. Get-
ting essential items to storm vic-
tims is a vital part of  recovery 
efforts. 

They hope to continue gain-
ing volunteers and expanding 
beyond the region to help as 
many people in need as they 
can. “I hope to continue to grow 
and get more volunteers willing 
to work with us,” said Justine. 
“We only want to grow and get 
bigger.”

If  you are interested in vol-
unteering or donating to Em-
erald Coast United, you can 
reach them at (850) 312-3303 or 
ECUnited850@gmail.com. You 
can follow them on Facebook for 
more up-to-date information. 

EC UNITED 
continued from page 2 
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There’s a lot to LOVE about Fort Walton Beach!

TO SEE WHAT IS HAPPENING

VISIT ILOVEFWB.COM

people stick around.
Backing them all is a strong 

Board of  Directors made up of  
prominent leaders and business 
owners in Fort Walton Beach. 
Their vision and expertise shape 
the Chamber’s direction, ensur-
ing it remains both a champion 
for local businesses and a driv-
ing force for community growth.

Ambassadors and Com-
mittees: Of  course, the 
Chamber wouldn’t be complete 
without its Ambassadors. These 
friendly faces are the ones cheer-
ing at ribbon cuttings, greeting 
new members, and making sure 
businesses feel celebrated from 
the very beginning. They’re the 
welcome committee you didn’t 
know you needed.

Then there are the commit-
tees, and there’s something for 
everyone: FWB Young Profes-
sionals, Military Affairs, Health 
Care, the Business Success 
Group, Women Connect, the 
Multi-Cultural Business Com-
mittee, Hospitality and Tour-
ism, the Non-Profit Committee, 
and even new groups like Intro-
vert Advantage and the Emerg-
ing Entrepreneurs Group. 
Whether you’re a networker, a 
doer, or someone who prefers to 
make an impact quietly, there’s 
a space for you to plug in.

First Friday Coffee: If  you 

really want to feel the Chamber’s 
heartbeat, come to First Friday 
Coffee. It’s our monthly sunrise 
tradition where hundreds of  
members pack the room to swap 
ideas, welcome new businesses, 
celebrate milestones, and hear 
what’s happening around town. 
It’s fast-paced, upbeat, and a 
little bit like a family reunion 

— with caffeine. Between the 
laughter, the door prizes, and 
the standing ovations for local 
wins, you can’t help but leave 
energized and better connected.

A Place for Hope: The 
Chamber’s heart for communi-
ty also runs deeper than busi-
ness. One Hopeful Place — the 
emergency shelter and transi-

tional housing campus I now 
proudly serve — actually began 
as an idea inside these walls. 
With encouragement from Ted, 
Chamber members, and local 
elected officials, it grew from a 
conversation into a reality that 
now provides safety and hope 
for people who need it most. To 
me, that’s the Chamber at its 
best: turning vision into action, 
and action into impact.

Yes, the Kool-Aid: And 
then… there’s the Kool-Aid. It’s 
become our running joke that 
once you’ve “drunk the Cham-
ber Kool-Aid,” you’ll never 
want to leave. Honestly, it’s 
not far from the truth. There’s 
something contagious about the 
joy and energy here. Cartoonist 
Rob Smith Jr. captured that spir-
it perfectly in caricatures that 
hang proudly on the Chamber’s 
walls — a reminder that while 
the work we do is serious, the 

atmosphere never forgets to stay 
lighthearted.

And the walls don’t stop 
there. They’re filled with mem-
orabilia that tells the Chamber’s 
story — a collection of  history, 
humor, and community pride 
all in one place. If  you haven’t 
stopped by to see it, you really 
should. It’s as much a reflection 
of  our community as the people 
who fill the building every day.

Why I Love It Here: Being 
part of  the Fort Walton Beach 
Chamber has shown me just 
how much can happen when 
people come together with pas-
sion and purpose. It’s where his-
tory is honored, businesses are 
celebrated, challenges are faced 
head-on, and friendships are 
formed that last a lifetime.

For me, the Fort Walton 
Beach Chamber is more than 
an organization. It’s family. It’s 
community. It’s home.

stress response and support ad-
renal function. We also assess 
your nutrition and supplement 
needs to ensure you have the 
raw materials (like magnesium 
and B vitamins) to make and 
regulate cortisol.

Sleep & Circadian 

Rhythm Repair: We address 
sleep habits and may use gentle 
support like melatonin or phos-
phatidylserine to help reset your 
rhythm. A good night’s sleep is 
one of  the most powerful corti-
sol regulators.

Lifestyle Coaching: 
Sometimes, the biggest break-
throughs come from the smallest 
shifts: boundaries, breathwork, 

journaling, or simply learning 
how to say no. We partner with 
you to identify and reduce your 
unique stress triggers.

Your Body Isn’t Broken—
It’s Communicating

If  you’ve been feeling off, 
tired, anxious, or just not like 
yourself, your cortisol levels 
could be part of  the story. At the 

Tortoise Clinic, we believe that 
symptoms are signals—not fail-
ures. When you give your body 
the right support, it knows how 
to heal.

Whether you’re in the ear-
ly stages of  stress overload or 
feeling the long-term effects of  
burnout, we’re here to help you 
find your balance again—slow-
ly, steadily, and intentionally.

Ready to rebalance your 
stress response? Schedule your 
consultation at TortoiseClinic.
com or call 850.267.5611 to 
learn how integrative care can 
support your cortisol and your 
overall well-being. Because well-
ness isn’t a sprint—it’s a mara-
thon. Let’s walk it together.

CALM 
continued from page 7 

LIFE INSIDE 
continued from page 3 
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Advanced Sacred Hope Academy Expands in FWB to 
Serve Growing Autistic Student Population

School Launches Sponsorship Opportunities to Equip New Classrooms and Build Sensory-Friendly Playground
Advanced Sacred Hope 

Academy (ASHA), an Okaloosa 
County private school for autis-
tic children has expanded into 
a larger, state-of-the-art facility 
at 106 Racetrack Rd. NE, Fort 
Walton Beach, marking a trans-
formative leap from its modest 
start of  just seven students in 
2018 to 75 students registered 

for the 2025-2026 school year.
This growth reflects both the 

increasing demand for special-
ized education tailored to the 
unique learning profiles of  neu-
rodiverse children and ASHA’s 
proven success in preparing 
students to thrive academically, 
socially, and emotionally. The 
new campus is designed with 

these needs in mind, featuring 
adaptive classrooms, dedicated 
therapy spaces, and plans for an 
inclusive, sensory-friendly play-
ground.

“As we move into this next 
chapter, we are building more 
than a school. We are creating 
a comprehensive environment 
where our students can grow, 
learn, and develop skills that 
prepare them for meaningful 
engagement in their families, 
communities, and future work-
places,” said Robert Hruska, Di-
rector of  Operations at ASHA. 
“But we can’t do it alone. Com-
munity support has been the 
backbone of  our journey from 
the very beginning.”

To help bring this vision to 

full realization, ASHA is seek-
ing Classroom Sponsors and 
Playground Sponsors to partner 
in creating spaces that foster 
growth, exploration, and confi-
dence in autistic students. Spon-
sorship opportunities provide 
local businesses, civic groups, 
and individuals a meaningful 
way to invest in education, in-
clusion, and the future of  chil-
dren in our region.

Sponsorship benefits include 
naming rights, permanent rec-
ognition on campus, and visibil-
ity in ASHA’s ongoing commu-
nity outreach and events.

For those interested in spon-
soring a classroom, contributing 
to the sensory-friendly play-
ground, or learning more about 

ASHA’s mission, please contact 
Robert Hruska at roberthruska.
abhatherapy@gmail.com or vis-
it https://advancedsacredhope-
academy.org.

Founded in 2018, Advanced 
Sacred Hope Academy is a 
private nonprofit school based 
in Fort Walton Beach, Florida, 
dedicated to serving autistic and 
neurodiverse students. ASHA 
provides individualized edu-
cation programs, therapeutic 
support, and structured social-
ization, guiding students toward 
academic achievement and life 
readiness in a supportive, nur-
turing environment.

Education

ities or spring training facilities.
Convention center op-

erations: Covering operating 
costs for convention centers that 
were financed with tourist tax 
revenue.

Tourism advertising: Pro-
moting and advertising tourism. 

Fifth penny
This additional penny is often 

used for the following: 
Professional sports facil-

ities: Paying the debt on bonds 
used for constructing profession-
al sports facilities or spring train-
ing facilities.

Convention centers: Pay-
ing the debt service on bonds for 
a convention center.

Tourism promotion: Ad-
vertising and promoting tour-
ism. 

Sixth penny
A county with a high tour-

ism impact (generally with over 
$600 million in TDT sales) may 
impose a sixth cent with referen-
dum approval. This penny can 
be used for purposes similar to 
the first three cents, including: 

High tourism impact 
uses: Supporting projects re-
lated to a high tourism impact 
county, as specified in the stat-
ute.

Professional sports or 
spring training facility 
debt: Paying debt service on 
bonds for a new professional 
sports franchise facility or a re-
tained spring training facility.

General tourism: Funding 
general tourism promotion and 
facilities. 

Recent legislative changes
Recent legislation (effective 

July 1, 2025) has eliminated the 
requirement that at least 40% 
of  tourist development tax reve-

nue for capital projects be spent 
specifically on tourism market-
ing. This change allows counties 
greater flexibility in allocating 
TDT funds while still maintain-
ing the focus on tourism-related 
infrastructure and promotion. 

As you can see, there are 
many uses for the Bed Tax, but 
the pots of  money cannot be 
co-mingled.  One more import-
ant point for Okaloosa County. 
Since we are a coastal county 
that borders the Gulf, we can 
use up to 10% of  our TDT reve-
nue for public safety services. 

Public Safety: In coastal 
counties, this revenue can reim-
burse expenses for law enforce-
ment and emergency medical 
services needed to address in-
creased tourism.

Lifeguards: Coastal coun-
ties often use these funds spe-
cifically for beach safety pro-
grams, including paying beach 
lifeguards. 

I hope you have found this 
information to be helpful. These 
are the restrictions on one source 
of  revenue, but there are many 
other sources in county govern-
ment that are designated for a 
certain purpose and the Board 
of  County Commissioners are 
restricted in their uses. 

It is an honor to serve as your Oka-
loosa County Commissioner, District 
2. Carolyn Ketchel, Vice-Chairman 
2024-2025. Contact Commissioner 
Ketchel at CKetchel@myokaloosa.com 
or 850-651-7105.

Storm Damage Specialists 
Estimates FREE & Within 24 Hrs.

• State Licensed • A Rated on BBB • 5 Star Rated

Shingle - Metal - Tile Roof Replacement Experts

(850) 332-3330  
Roofproroofing.com  |          roofproroofing

License #  CCC1333693

Scan this QR 
for a 5% discount

BED TAX 
continued from page 8 
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Located next door to Run With It:
27 Racetrack Road NE, Fort Walton Beach

“STYLE THAT FEELS LIKE A VACATION!”

runwithitfl.com • 850.243.1007 • FB @ RunWithItFL bluebaylifestyle.com • 850.374.8236 • FB @ BlueBayLifestyleCo1

Elevate your everyday with Blue Bay Lifestyle Co. — your go-to for high-quality men’s 
and women’s apparel, sandals, sneakers and accessories. Whether you’re after laid-

back luxe or gifts that wow, we’ve curated the perfect mix of comfort and style — all 
chosen to help you look and feel your best, from errands to adventures.

• Fan-Favorite Finds: Vuori, Liverpool Los Angeles, Hobo Bags, Maui Jim Sunglasses, 
Merrell, Keen, On, HOKA, Aetrex, Naot

• Effortless Style: Apparel, sandals, handbags, sunglasses, and more

• Gifting Made Easy: Accessories and gift cards for every occasion

Run, Walk, Play — We’ve Got Your Perfect Fit!
Crush your fitness goals—big or small—with Run With It. From running and walking 
to court sports and pickleball, we’ve got the shoes, insoles, apparel and gear to keep 

you moving. Plus, join our Tuesday night runs or sign up for local racing events and 
discover a community that moves with you.

• Top Brands You Love: ASICS, Brooks, HOKA, Mizuno, New Balance, On Cloud, 
Saucony, Topo

• Everything Active: Running, walking, court shoes, sandals, apparel and 
accessories

• Expert Fittings: Ensure comfort with every step.
• Community Vibes: Join our public racing events and Tuesday Night Group Runs.
• Pickleball Perks: Indoor courts at The Palms, demo paddles, and easy 

reservations at courtreserve.com

Find us in the Run With It Plaza:
21 & 27 Racetrack Road NE, Fort Walton Beach

“FROM FIRST STEP TO FINISH LINE — FIND YOUR PERFECT SHOE!”

Lifestyle

Birkenstock: Centuries of Comfort, 
Now at Blue Bay Lifestyle Co.

By Liesel Schmidt

Look down at your feet. What 
shoes are you wearing? How 
long have you been wearing 
them, and what roads have those 
shoes travelled?

If  you’re like most of  us, you 
don’t give much thought to your 
shoes beyond how they’ll serve 
you—if  they look good, if  they 
feel good, how well they’ll nav-
igate the terrain ahead. And 
sure, your shoes have a personal 
history attached to you: where 
they’ve taken you, where you’ve 
taken them, the memories you’ve 
made in them (some good, some 
bad, some best left in the dust 
behind you). But, here’s some-
thing you probably never think 
about when you pull those shoes 
out of  the closet: They have a 
history all their own.

Interestingly, some of  the old-
est shoe companies are hundreds 
of  years old—and the name 
Birkenstock ranks near the top 
of  the pile. And no, they weren’t 
invented for the free-love-giving, 
Woodstock-bound hippie era of  
the late ’60s and ’70s. Get a cup 

of  coffee and settle in—it’s story 
time at Blue Bay Lifestyle Co. 

This one actually begins in 
1774, with a cobbler in the small 
German village of  Langen-Ber-
gheim named Johann Adam 
Birkenstock. Yep. That Birken-
stock. Over the next hundred 
years, Johann and the men of  
his family mastered their craft 
of  shoe making, passing down 
techniques to generation after 
generation of  fathers to sons.

And then something incredi-
ble happened. In 1896, Konrad 
Birkenstock created something 
that, for the times, was pretty 
profound: a flexible footbed. It 
was kind of  unheard of—shoes 
of  the era were rigid, narrow 
and conformed to the dictates 
of  fashion, making them stylish, 
but decidedly uncomfortable 
and unsupportive. Konrad’s 
groundbreaking idea was that 
footwear should conform to the 
human foot—not the other way 
around. To bring his vision to 
life, he began producing con-
toured insoles, essentially rev-
olutionizing the shoe industry 

around the world.
By 1902, Konrad’s first de-

sign had been refined into the 
first contoured arch support. Of  
course, it wasn’t anything glam-
orous—and it was sold mainly 
to shoemakers who put them 
into custom footwear. But it ad-
dressed a problem that, during 
the industrial age, was becom-
ing more of  an issue. Factory 
workers who stood for hours at 
a machine or spent their days on 
cobblestone streets needed relief  
from the pain caused by stiff, 

nonconforming shoes. Birken-
stock’s arch supports offered it.

In the 1930s, Birkenstock’s 
footbeds had found their way 
into medical use. Orthopedists, 
podiatrists and even soldiers re-
alized the benefits of  proper foot 
support, but the product was still 
only considered a medical tool. 
It was still decades away from 
becoming a fashion statement.

Birkenstock’s time to shine 
came in 1963, when Karl 
Birkenstock launched the com-
pany’s first sandal—complete 
with a deep, anatomically de-
signed footbed. Marketed as a 
fitness sandal, the Madrid was 
touted to strengthen leg muscles 
and promote natural gait. But 
here’s the kicker: Birkenstock 
had finally stepped into the lime-
light and was no longer hidden 
inside a shoe.

By the 1970s, Birkenstocks 
had become part of  the uniform 
of  American counterculture. 
College students, artists and free 
thinkers embraced them as a 
symbol of  nonconformity—they 
were authentic, comfortable 

and flew in the face of  fashion 
norms. Hippies wore them to 
festivals and protests, while pro-
fessors wore them in the lecture 
halls of  colleges and universities. 
Without having to utter a word, 
the sandal’s signature wide straps 
and unpretentious cork soles 
spoke the language of  a lifestyle 
that was all about simplicity and 
questioning authority.

That representation of  the 
counterculture remained for de-
cades, and Birkenstock contin-
ued as a niche non-fashion fash-
ion statement until the 1990s 
and early 2000s, when mini-
malism came back into vogue 
and comfort became chic. De-
signers began collaborating with 
Birkenstock, sending its sandals 
down Paris and New York run-
ways, and even celebrities began 
wearing them.

Nearly 250 years after it be-
gan, Birkenstock is more than 
a shoe brand—it’s a cultural 
touchstone that straddles the line 
of  so many categories: medical, 

Continued on page 22
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The Dedicated
EXPERTS of
Window Cleaning

LO C A L LY OW N E D  &  O P E R AT E D

WHAT WE OFFER
• Business & Residential
• Directly Employed Professional Team 
• Interior & Exterior Windows
• Licensed, Bonded, & Insured

CALL OR GO ONLINE TO 
REQUEST YOUR ESTIMATE

850.842.2162
www.fishwindowcleaning.com/3249

SEE WHY OUR CUSTOMERS 
GIVE OUR SERVICE 5 STARS

PROOF

Lifestyle

Hire for Safety: What Every Homeowner 
and Business Should Know

By Danica LaFaire

Picture this: a ladder lean-
ing against your siding, a roof-
er balancing in the breeze, or a 
housekeeper stretching to dust a 
transom no one’s touched since 
hurricane season. Most home 
projects look routine — until 
they aren’t. The difference be-
tween a close call and a catastro-
phe is rarely luck. It’s prepara-
tion: safety training, the right 
equipment, and the right kind 
of  insurance carried by a com-
pany that takes responsibility for 
its people.

Why safety training 
matters

Falls remain the leading 
cause of  death in construction. 
OSHA reported more than 400 
fatal falls in 2023 alone — trag-

edies that experts say are almost 
always preventable with proper 
training and equipment. That’s 
why OSHA requires fall pro-
tection at as little as four feet 
in many industries, and specific 
ladder and stairway training for 
anyone who climbs them.

And here’s something most 
people don’t realize: it doesn’t 
take a rooftop fall for things to 
go wrong. Even a tumble from 
a simple step ladder — the kind 
most of  us keep in the garage 
— can cause life-changing inju-
ries. The CDC reports that falls 
are the most common cause of  
traumatic brain injury nation-
wide, and many of  those hap-
pen from heights under ten feet. 
A bump to the head on concrete 
or tile might not sound dramat-
ic, but it can lead to concussions, 
fractures, or worse. That’s why 
proper training and safe prac-
tices matter at every height, not 
just on high roofs.

If  a company can’t show you 
how it trains its crews, that’s a 
red flag.

The insurance side 
homeowners can’t ignore

In Florida, workers’ compen-
sation (WC) isn’t optional — it’s 
the law. Construction employers 
must carry coverage with one or 

more employees, and non-con-
struction companies must carry 
it with four or more. Homeown-
ers can verify coverage through 
Florida’s state-run “Proof  of  
Coverage” database.

Why this matters: if  someone 
is injured on your property and 
the company doesn’t carry WC, 
the fallout can get complicated. 
Coverage generally protects the 
worker and the company — but 
without it, a worker may turn to 
the homeowner for damages.

And here’s the tricky part: in 
construction, even “1099 inde-
pendent contractors” are usu-
ally treated as employees unless 
they’ve filed a legal exemption. 
That means the hiring contrac-
tor is liable for their coverage. 
Companies that rely on loosely 
defined 1099 labor often leave 
both workers and homeowners 
exposed.

For businesses, the stakes are 
even higher. If  you’re a shop 
owner, property manager, or of-
fice leader, hiring uninsured or 
untrained contractors doesn’t 
just put workers at risk — it puts 
your business at risk of  lawsuits, 
downtime, and reputational 
damage. One accident on your 
property can disrupt operations, 
lead to costly claims, or even 
draw OSHA’s attention if  em-

ployees are present. Choosing 
vendors with verified workers’ 
comp coverage and strong safe-
ty training isn’t just about com-
pliance — it’s smart business 
risk management.

Spotting the companies 
that put safety first

So, how can you tell if  a con-
tractor truly values safety? Here 
are a few signs you can see right 
away:

Uniforms and PPE: Do 
crews arrive in company gear, 
using harnesses, gloves, or gog-
gles where needed? If  not, ask 
why.

Well-maintained equip-
ment: Ladders, cones, and 
safety gear should look cared-
for and ready to use, not thrown 
together.

Clear insurance an-
swers: A reputable company 
will gladly show you proof  of  
coverage and point you to the 
state website to double-check.

Direct employees: When 
workers are W-2 employees, 
coverage and training are con-
sistent. Ask if  the crew is in-
house or all 1099 subcontrac-
tors.

Visible safety habits: 
Look for small routines — lad-
ders tied off, walkways cleared, 
teammates spotting each other. 
Safety is a culture, not a check-
list.

For commercial jobs, these 
signs are even more important. 
Look for vendors who provide 
site-specific safety plans, use sig-
nage or cones to protect custom-
er walkways, and communicate 
clearly about when and how 
work will be done. These hab-
its show they’re thinking beyond 

their crew — they’re protecting 
your employees, customers, and 
reputation too.

Five safety questions to 
ask any contractor

• Want a quick gut-check be-
fore you sign? Try these:

• Do you carry workers’ 
comp, and can I verify it through 
the state?

• Are the people coming to 
my home or business W-2 em-
ployees or subcontractors?

• What safety training do 
your crews receive?

• How often do you update or 
inspect your equipment?

• Can I see your written safe-
ty policy or plan for my project?

The bottom line
Whether it’s your family 

home or your business store-
front, the principle is the same: 
safety is good stewardship. For 
homeowners, it protects your 
household. For businesses, it 
protects your people, your cus-
tomers, and your livelihood. 
Choosing companies that invest 
in training, carry the right insur-
ance, and employ people they’re 
proud to call their own makes all 
the difference.

At Fish Window Cleaning in 
Northwest Florida, safety isn’t 
an afterthought — it’s the very 
first measure on our scorecard. 
We believe the most important 
part of  every job is that our 
team members return home 
safely at the end of  the day. 
Clean windows may shine, but 
nothing matters more than pro-
tecting the people who make it 
possible.
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AYCE Special:       

EVERY DAY
4-6PM$18.99

STARTING AT

theboardwalkoi.com

$15.99
RIBS &
COMBOS

EARLY EVENING

SPECIALS
4:00-6:00 pm | 13.99

boathouselanding.com

     SUNDAY
SATURDAY
&
BRUNCH

SATURDAY
11:00 am - 2:00 pm

SUNDAY
10:00 am - 2:00 pm

FREE EVENTS

11am-3pm Daily

$16.99

for

Backpacks
Bites

Support Bites for Backpacks
– Nourish a Child in Need
We’re proud to support Food for Thought
Outreach, an organization dedicated to fighting
childhood hunger in our community. Through Bites
for Backpacks, every Lobster Bite appetizer
purchased helps provide meals to food-insecure
children across Okaloosa and Walton counties. 
$1 from each appetizer goes directly to filling
backpacks with nutritious food, ensuring that local
students have access to meals outside of school.

MONDAYS

WEDNESDAYS

TUESDAYS

THURSDAYS

PIRATE SHOW

FIREWORKS SERIES

MOVIES ON THE BEACH

BEACH LUAU PARTY

Page 21Page 21FOOTBALL. FOOD. FUN. FANS. Let the Games Begin… Page 17
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Best Places to Watch Your Favorite Teams
AJ’s Seafood & Oyster Bar

Attention all die hard foot-
ball fans, AJ’s boasts the one and 
only Jumbotron on the Destin 
Harbor, where you can watch 
your favorite games on the BIG, 
BIG screen surrounded by the 
energy and beauty of  the Destin 
Harbor. AJ’s serves up delicious 
daily specials, mouth-watering 
drinks plus entertaining live mu-
sic all month, too. Don’t miss 
any of  the action! 

For 40 years, AJ’s Seafood 
and Oyster Bar has been serv-
ing cold Gulf  Coast oysters and 
cool libations. What began as a 
popular local hang out known 
for fresh oysters and cold beer 
has grown into one of  the most 
iconic “hot spots” on the Destin 
Harbor. From its humble be-
ginning shucking oysters off the 
deck behind a small trailer on 
the Destin Harbor, it has grown 
to four locations along our Em-
erald Coast, serving fresh sea-
food, live music and exciting wa-
ter activities in the Destin area. 
Come on down to AJ’s Seafood 
and Oyster Bar all season long.

(850) 837-1913
116 Harbor Blvd.
ajsdestin.com

AJ’s on the Bayou
Located at the base of  the 

Cinco Bayou Bridge in Fort 
Walton Beach, AJ’s on the Bay-
ou offers a beautiful waterfront 
setting with both indoor seating 
and an open-air deck overlook-
ing the bayou. It’s the perfect 
spot to catch a football game 
outdoors while sipping a mi-

mosa and enjoying a bite to eat. 
AJ’s serves brunch with bottom-
less mimosas for just $10.95 with 
food purchase, plus daily week-
day lunch specials for $12.95 
including iced tea. Add in live 
music or entertainment every 
day, and you’ve got one lively 
destination where the food, fun, 
and football never stop.

200 NE Eglin Pkwy., FWB
(850) 226-7579
ajsonthebayou.com

AJ’s Oyster Shanty – 
Okaloosa Island

A dozen for me; a dozen for 
you! Located on Okaloosa Is-
land, AJ’s Oyster Shanty serves 
up fresh, cold oysters, fresh 
seafood and the best live music 
on the Island. Don’t miss the 
Thursday Prime Rib Dinner 
Special - enjoy a 10 oz. cut of  
prime rib served with baked po-
tato and side salad, with au jus 
and horseradish cream sauce 
for $22.95 every Thursday at 
4 p.m. Key Lime Pie is avail-
able all day, every day! Join us 
for Karaoke every Wednesday 
night at 7 p.m. and live music all 

other nights! The most 
fun on the Island!

ajsoystershanty.com
108 Santa Rosa Blvd., 

FWB
(850) 226-8108

Brozinni Pizzeria
Brozinni Pizzeria’s 

family-friendly pizza 
place offers you a taste of  
New York right here in 
our area. Featuring the 

Big Apple’s signature crust, its 
famous buttery garlic knuckles 
will leave you wanting more, in-
cluding appetizers such as bread 
sticks, homemade stuffed pep-
peroni or sausage sticks, cheese 
bread, meatball sticks, pizza, 
Cocoons Famous smoked tuna 
dip, and crackers/pita chips. 
There are also salads, build your 
own pizza, specialty pizzas, pas-
ta/spaghetti, calzones, drinks 
and desserts. Every ingredient 
used has been hand-selected. 
Call to Order or Order Online 
at bronzinnis.revelup.online and 
grab a bunch for tailgating or 
your football-watching party!

(850) 678-7778
144 Palm Blvd N., Niceville
brozinnispizza.com

FUBAR Pizza Bar
Looking for a favorite place 

to watch your favorite football 
teams? Welcome to FUBAR 
pizza bar nestled on Okaloosa 
Island. Locally owned and fami-
ly friendly, Fubar is known for its 
almost-famous pizza and wings 
and carries all sports games and 
live entertainment, along with 

impeccable service. You can en-
joy all that while enjoying the 
waterfront view.  

FUBAR has plenty of  games 
for the kids along with pool ta-
bles, corn hole, dart boards and 
more. When out on the water 
all day, come dock your boat on 
one of  FUBAR’S boat slips and 
enjoy the incredible view. Feel 
free to bring along your furry 
friends to join you on the patio. 

Need the perfect space to 
host a party or event? FUBAR 
is equipped with numerous pri-
vate sections with the option of  
having a private bar as well. The 
outside deck can hold up to 300 
people comfortably and can be 
sectioned off to fit your needs. 
In addition to the pizza and 
wings, FUBAR can customize a 
menu for you from Italian food 
to Prime Rib and everything in 
between. Open 7 days from 11 
a.m.-2 a.m.

850-226-7084
114 Amberjack Dr., 
Okaloosa Island
fubarfwb.com
 

The Boardwalk On 
Okaloosa Island

As us locals know, The 
Boardwalk is a popular destina-
tion. With its ideal location on 
the Gulf, convenient parking 
and wide range of  activities, it’s 
the perfect place to shop, savor 
various flavors of  cuisine, and 
take in the incredible views of  
the Emerald Coast. Want to 
watch football? Then head to 
restaurants like Rockin Tacos, 
The Crab Trap, Floyd’s Shrimp 

Shack or Al’s Beach Club & 
Burger Bar, where you can 
watch your favorite teams with 
breathtaking views and breaks 
for walks on the beach! Sandy 
toes and salty swim suits are 
welcome.

The Boardwalk is an official 
county park with public beach 
access, along with free parking, 
pavilions, picnic tables, public 
restrooms and outdoor showers 
for beachgoers.

The Boardwalk hosts com-
munity events such as the Em-
erald Coast Motorcycle Chal-
lenge, coastal beach cleanups, 
“Tricks and Treasures” Hallow-
een event and the New Year’s 
Day pelican plunge. It is also 
home of  two legendary vol-
leyball tournaments: Emerald 
Coast Volleyball Week in the 
spring, and the Emerald Coast 
Fall Classic. 

(850) 301-0959
1450 Miracle Strip Pkwy SE, 
FWB
theboardwalkoi.com

Dine-In – Pickup – Delivery • Call to Order or Order Online
850-678-7778 • 144 Palm Blvd N., Niceville • www.brozinnispizza.com

Pizza    Calzones    Wings     Salads     Pasta  

SEPTEMBER 
SLICE SPECIALS

Slice $5.99
Slice + drink $8.99 

Slice + drink + salad + 
bread stick $10.50

Slice + drink + wings + 
bread stick $14.99

2 slices + drink $13.99

Open Monday – Thursday 
11am-8pm and Friday – 

Saturday 11am-9pm

Get a taste of New York right here in Niceville!
Weekly Specials

Monday: One 20” Specialty Pizza $21.99
Tuesday: Two Calzones $20
Wednesday: Family Size Chicken, Alfredo 
or Spaghetti & Meatballs, Family Salad, 6 
Breadsticks, 2l/Gal Tea $40
Thursday: Buy One Pizza, Get Another 1/2 
Price
Friday: Two 16” 1 Topping Pizzas $29.99
Saturday: Family Night Xl 20” Pepperoni, 1/2 
Cheese Bread, 6 Wings, Tea/2l $40

Family Friendly 
Pizza Place
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Magnolia Grill
In 2001, Magnolia 

Grill in Fort Walton Beach 
opened its doors after a 
renovation that took 18 
months—and it’s been 
thriving since. A local’s fa-
vorite dubbed “The Mu-
seum That Serves Food,” 
you’ll find equal parts mu-
seum and dining establish-
ment. Its second floor con-
tains artifacts from World 
War II, Vietnam and other 
segments of  American his-
tory. And downstairs—is 
where you’ll find lunch fa-
vorites such as Meatloaf  
with Mashed Potatoes, 
Crab Cake with Fettuccine 
and Shrimp Alfredo Sauce, 
Red Beans and Rice and 
many types of  burgers, 
sandwiches, soups and sal-
ads. For dinner, savor divine 
Italian dishes such as Italian 
Sausage and Peppers with 
Marinara Sauce and Filet 
Tips Florentina. But there’s 
also steaks, seafood “Camp 
Walton style” and even a 
kids’ menu. Hours: Lunch 
M-F 11-2; Dinner M-Th 
5-8; F-Sat 5-9; Closed Sun-
days.

(850) 812-5761
157 Brooks Street SE, FWB
magnoliagrillfwb.com
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FAMOUS MUCK 
Choose your favorite 

world-class delicious flavor 

49¢ Cent each Wings 
Monday & Wednesday

Daily Lunch Special 
11am-2pm

Happy Hour
 7 Days a Week 3-7pm

Service Industry Night 
(SIN Night) Every Night

Niceville
• 1106 John Sims Pkwy. 

Mary Esther
• 251 Mary Esther Blvd.       

Pensacola
• 4051 Barrancas Ave. 

Fort Walton Beach
• 901 Beal Pkwy NW 

• 1285 Eglin Pkwy.

• 290 NE Eglin Pkwy.

Crestview
• 297B James Lee 
   Blvd.

www.850liquors.com

BOGO:
Buy one entrée, get one of 
equal or lesser value FREE

(Dine in only. One coupon per person/visit. 
Not valid with any other promotion.)

Military Discount – Wednesdays Only

Like us on Facebook get 10% off in store!

$5 OFF 
purchase of 
$25 or more

(One per person/visit. 
Not valid with any other promotions.)

FUBAR and Paradise/Sunset Liquors DELIVERY: Door Dash • Uber  Eats • Grubhub

Catch All the Action Here!
Family-Friendly Game Rooms 

– 37 Games
Catch 49¢ each Wing Deals 
During all Football Games

••••••••••••••••••••••
Come by Boat - 

8 Docks Available for Customers

114 Amberjack Drive 
 Fort Walton Beach

850-226-7084 
www.fubarfwb.com

Panama City
• 1360 West 15th St
Callaway
• 809/807 N. Tyndall 
   Pkwy.
Pensacola
• 4600 Mobile Hwy. 

10% off for Military and 
First Responders 7 days a week!

Welcome to Paradise Liquors and Sunset Liquors
Large Selection of Beer, Wine & Spirits • Same Day Delivery

FREE PIZZA SLICES  
Always saying 

thank you! 

Military Monday 
from 6–9 PM 

PLEASE TIP 
BARTENDERS 

AND SERVERS!

Fubar

Paradise/Sunset Liquors
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SEC Football Schedule

Tifeagle Greens • Updated Irrigation System • Bunker Renovations
Tree Removal For Enhanced Turf Conditioning • Cart Path Restoration 

Tee Boxes Added • New Fleet of Carts

EXPERIENCE THE FINGER DYE COURSE DESIGN ON THE SHORES
 OF CHOCTAWHATCHEE BAY WHERE EVERYONE IS TREATED LIKE A CHAMPION!

Special Seasonal Rates and Memberships Available for All Ages With NO Initiation Fee

Clubhouse Available for Parties Too!

Call for a Reservation 850-651-1416

Celebrating One Year Renovation

September 2025 Pro Football Schedule 
WEEK 2
Thursday, Sept. 11
Washington Commanders at Green Bay Packers, 

7:15 p.m., Prime Video

Sunday, Sept. 14
Jacksonville Jaguars at Cincinnati Bengals, Noon, 

CBS
Buffalo Bills at New York Jets, Noon, CBS

New England Patriots at Miami Dolphins, Noon, CBS
Los Angeles Rams at Tennessee Titans, Noon, CBS
Cleveland Browns at Baltimore Ravens, Noon, CBS

San Francisco 49ers at New Orleans Saints, Noon, 
Fox

New York Giants at Dallas Cowboys, Noon, Fox
Seattle Seahawks at Pittsburgh Steelers, Noon, Fox
Chicago Bears at Detroit Lions, Noon, Fox
Denver Broncos at Indianapolis Colts, 3:05 p.m., CBS
Carolina Panthers at Arizona Cardinals, 3:05 p.m., 

CBS
Philadelphia Eagles at Kansas City Chiefs, 3:25 

p.m., Fox
Atlanta Falcons at Minnesota Vikings, 7:20 p.m., NBC
Monday, Sept. 15
Tampa Bay Buccaneers at Houston Texans, 7 p.m., 

ABC
Los Angeles Chargers at Las Vegas Raiders, 9 p.m., 

ESPN

WEEK 3
Thursday, Sept. 17
Miami Dolphins at Buffalo Bills, 7:15 p.m., Prime 

Video
Sunday, Sept. 21
Pittsburgh Steelers at New England Patriots, Noon, 

CBS
Houston Texans at Jacksonville Jaguars, Noon, CBS
Indianapolis Colts at Tennessee Titans, Noon, CBS
Cincinnati Bengals at Minnesota Vikings, Noon, CBS
New York Jets at Tampa Bay Buccaneers, Noon, Fox
Green Bay Packers at Cleveland Browns, Noon, Fox
Las Vegas Raiders at Washington Commanders, 

Noon, Fox
Atlanta Falcons at Carolina Panthers, Noon, Fox
Los Angeles Rams at Philadelphia Eagles, Noon, Fox
New Orleans Saints at Seattle Seahawks, 3:05 p.m., 

CBS
Denver Broncos at Los Angeles Chargers, 3:05 

p.m., CBS
Dallas Cowboys at Chicago Bears, 3:25 p.m., Fox
Arizona Cardinals at San Francisco 49ers, 3:25 

p.m., Fox
Kansas City Chiefs at New York Giants, 7:15 p.m., 

NBC
Monday, Sept. 22
Detroit Lions at Baltimore Ravens, 7:15 p.m., ESPN/

ABC

WEEK 4 
Thursday, Sept. 25
Seattle Seahawks at Arizona Cardinals, 7:15 p.m., 

Prime Video
Sunday, Sept. 27
Minnesota Vikings at Pittsburgh Steelers (Dublin), 

8:30 a.m., NFL Network
New Orleans Saints at Buffalo Bills, Noon, CBS

Washington Commanders at Atlanta Falcons, Noon, 
CBS

Los Angeles Chargers at New York Giants, Noon, 
CBS

Tennessee Titans at Houston Texans, Noon, CBS
Cleveland Browns at Detroit Lions, Noon, Fox
Carolina Panthers at New England Patriots, Noon, 

Fox
Philadelphia Eagles at Tampa Bay Buccaneers, 

Noon, Fox
Jacksonville Jaguars at San Francisco 49ers, 3:05 

p.m., Fox
Indianapolis Colts at Los Angeles Rams 3:05 p.m., 

Fox
Baltimore Ravens at Kansas City Chiefs, 3:25 p.m., 

CBS
Chicago Bears at Las Vegas Raiders, 3:25 p.m., CBS
Green Bay Packers at Dallas Cowboys, 7:20 p.m., 

NBC
Monday, Sept. 29
New York Jets at Miami Dolphins, 7:15 p.m., ESPN
Cincinnati Bengals at Denver Broncos, 7:15 p.m., 

ABC

WEEK 5
Thursday, Oct. 2
San Francisco 49ers at Los Angeles Rams, 7:15 p.m., 

Prime Video
Sunday, Oct. 5
Minnesota Vikings at Cleveland Browns (Tottenham), 

8:30 a.m., NFL Network 
New York Giants at New Orleans Saints, Noon, CBS
Denver Broncos at Philadelphia Eagles, Noon, CBS
Houston Texans at Baltimore Ravens, Noon, CBS
Dallas Cowboys at New York Jets, Noon, Fox
Las Vegas Raiders at Indianapolis Colts, Noon, Fox
Miami Dolphins at Carolina Panthers, Noon, Fox
Tennessee Titans at Arizona Cardinals, 3:05 p.m., 

CBS
Tampa Bay Buccaneers at Seattle Seahawks, 3:05 

p.m., CBS
Washington Commanders at Los Angeles Chargers, 

3:25 p.m., Fox
Detroit Lions at Cincinnati Bengals, 3:25 p.m., Fox
New England Patriots at Buffalo Bills, 7:20 p.m., NBC
Monday, Oct. 6
Kansas City Chiefs at Jacksonville Jaguars, 7:15 

p.m., ESPN
Bye week: Atlanta Falcons, Chicago Bears, Green 

Bay Packers, Pittsburgh Steelers
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2025 High School Football Schedule
Fort Walton Beach Vikings:
Head Coach: Josh Pulliam (1st Year)
Kickoff – 7 p.m.
9/11 – vs. Washington
9/19 – at Walton
9/26 – at Rickards *
10/3 – vs. Wakulla
10/10 – vs. Arnold *
10/17 – Open Week
10/24 – vs. Choctawhatchee *
10/31 – at Crestview

Choctawhatchee Indians:
Head Coach: Frank Beasley
Kickoff – 7 p.m.
9/12 – vs. Pine Forest
9/19 – at Niceville
9/26 – at Arnold *
10/3 – at South Walton
10/10 – vs. Rickards *
10/24 – at Fort Walton Beach *
10/30 – vs. Enterprise (AL)
* Denotes District Game
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Off the Hook

Learning, Laughs, and Conservation Await this 
September at the Gulfarium!

By Mary Fomby, Gulfarium

The weather may be cooling 
down, but things are heating up 
at Gulfarium this September 
with programs designed to edu-
cate, inspire, and connect fam-
ilies with marine life like never 
before.

Dive into Learning: 
Homeschool Week 
Returns!

We’re excited for Monday, 
September 8 – Friday, Septem-
ber 12, because Homeschool 
Week at the Gulfarium is back 
and better than ever! Families 
can enjoy exclusive discounted 
admission—just $14 for stu-
dents ages 3–17 and $22 for one 
parent or chaperone per group. 
Plus, students receive 20% off 
animal encounters throughout 
the week.

Each morning kicks off with 
Daily Storytime in the Living 
Sea Aquarium at 10:20am, fol-
lowed by a hands-on guided 
experience at 11:20 a.m. From 
helping feed turtles at Turtle 

Creek to getting up close with 
horseshoe crabs in the Tide-
pool, every day brings a new 
adventure in learning. Homes-
chool Week is the perfect mix of  
education and excitement that 
your budding marine biologist 
won’t want to miss!

PBS Kids Day 
at the Gulfarium!

Get ready for a family day 
full of  fun and imagination! On 
Saturday, September 13th, the 

Gulfarium is thrilled to welcome 
Carl the Collector and Clifford 
the Big Red Dog for a special 
PBS Kids Day celebration.

Kids can dive into PBS 
KIDS–themed arts & crafts, ex-
plore the park through a scaven-
ger hunt, and, of  course, enjoy 
meet-and-greet time with their 
favorite characters. Combine 
that with all the excitement of  
marine life encounters, and 
you’ve got the perfect recipe for 
an unforgettable family outing!

CAREing for Turtles: 
A Behind-the-Scenes 
Experience

Don’t miss the last opportu-
nities of  the season to take part 
in the CAREing for Turtles pro-
gram—an after-hours, behind-
the-scenes look at our Gulfar-
ium CARE Center. Guests are 
invited to tour the rehabilitation 
facility, meet current patients, 
and even practice a mock sea 
turtle intake to see firsthand 
how our team responds to res-
cue calls.

In partnership with Des-

tin-Fort Walton Beach, the pro-
gram highlights the importance 
of  protecting nesting beaches 
and the tireless work being done 
to rescue and rehabilitate sea 
turtles right here on the Emer-
ald Coast.

Since opening in 2015, the 
CARE Center has successful-
ly released hundreds of  turtles 
back into the Gulf. Your partic-
ipation not only supports con-
servation but also helps spread 
awareness about the challenges 
these incredible animals face in 
the wild.
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Make Plans to Attend Emerald Coast Classic 
Basketball Tournament Thanksgiving Week 

Since its debut in 2014, the 
Emerald Coast Classic has be-
come the premier sporting event 
in the area, drawing top col-
lege basketball programs from 
around the country. The tourna-
ment also shines a national spot-
light on Northwest Florida State 
College, showcasing its facilities 
and vibrant campus life.

For the first time, fans will be 
able to watch some of  the na-
tion’s best men’s and women’s 
basketball teams compete within 
a six-day span. Tickets for both 
tournaments are on sale now at 
www.emeraldcoastclassic.com.

Held every Thanksgiving 
week at Northwest Florida State 
College, the men’s tournament 
has earned a reputation as one 

of  the NCAA’s best, regularly at-
tracting NBA scouts and nation-
al media coverage. CBS Sports 
Network will televise both the 
semifinal and championship 
rounds.

The men’s tournament 
will be played Nov. 28-29 at 
Raider Arena.

• Friday, Nov. 28: DePaul vs. 
Georgia Tech at 6 p.m.; Drake 
vs. LSU at 8:30 p.m.

• Saturday, Nov. 29: Third-
place game at 3 p.m.; champi-
onship at 6 p.m.

LSU returns for its second ap-
pearance, having won the 2021 
title over Wake Forest, 75-61. 
Head coach Matt McMahon, 
now in his fourth year, welcomes 
a transfer class ranked No. 16 

nationally by 247Sports. Drake 
is coming off a program-record 
31-4 season, sweeping the Mis-
souri Valley Conference titles 
and reaching the second round 
of  the 2025 NCAA Tourna-
ment. The Bulldogs, now led by 
first-year head coach Eric Hen-
derson, have advanced to three 
straight NCAA Tournaments.

Georgia Tech, under third-
year coach Damon Stoudamire, 

finished 17-17 last season and 
advanced to the NIT. DePaul, 
led by first-year head coach Chris 
Holtmann, reached the 2025 
College Basketball Crown—the 
Blue Demons’ first postseason 
appearance since 2019. Holt-
mann previously guided Ohio 
State to the 2023 Emerald Coast 
Classic championship.

The women’s tourna-
ment will feature eight 
teams Nov. 24-25, divid-
ed into the Bay and Beach 
Brackets.

Bay Bracket (Nov. 24-25):
• Semifinals: Providence vs. 

Middle Tennessee State, 11 
a.m.; Mississippi State vs. Al-
corn State, 1:30 p.m.

• Tuesday, Nov. 25: Third-

place game, 11 a.m.; champion-
ship, 1:30 p.m.

Beach Bracket (Nov. 24-
25):

• Semifinals: Nebraska vs. 
Purdue Fort Wayne, 5 p.m.; Vir-
ginia vs. Northwestern State, 
7:30 p.m.

• Tuesday, Nov. 25: Third-
place game, 5 p.m.; champion-
ship, 7:30 p.m.

Mississippi State went 22-12 
last season, advancing to the sec-
ond round of  the 2025 NCAA 
Tournament. Nebraska finished 
21-12 and also made the NCAA 
field. Middle Tennessee State 
posted a 26-8 record in 2024-
25 and competed in the 2025 
WBIT. Tickets: emeraldcoast-
classic.com.

Sports

Two years ago, a German girl walked into CRYO850 asking if I 
would work with her with EMS technology. New to town (and the 
U.S.), she needed someone to buy into her training system that 
used electricity to create contractions, allowing for muscle build-
ing without heavy weights. 

EMS Training works 10 muscle groups simultaneously
cutting a workout down to only 20 minutes.

I loved the idea of offering this technology to my customers. So, I rented the 
space next door and began remodeling it to build her a studio. The project 
stalled when my dear friend and contractor tragically passed. She decided she 
no longer wanted the studio, and I was left with an empty space and no clue how 
to fill it. A time of horrible loss and sadness was topped off with what seemed 
like a financial disaster.

BUT GOD HAS A PLAN & THERE IS ALWAYS A SILVER LINING!
After deliberating with staff, I decided to stick with the original plan. I researched 
EMS and found a newer and more advanced version that would also work for 
athletes looking to gain a competitive edge. 

While traditional EMS requires the user to be wet and tethered to a machine 
(think Dolph Lungren on the treadmill in Rocky), Vision Body EMS uses a dry 
suit with bluetooth capability allowing users full freedom of movement and no 
wetsuit. In the end, I traded the flip phone for an Apple 16 and now can serve a 
broader clientele! With the help of Gina Loya and Bonnie Bee, we launched the 
new program, and everyone has seen amazing results. I’m excited to announce 
with our new partnership with Personal Trainer, Susie Rodriguez, Vision Body 
Next Level EMS Training is taking the Emerald Coast by storm! We are now 
helping clients to ENGAGE 10 muscle groups at a time to ENHANCE strength, 
performance and recovery with the most EFFICIENT technology on the fitness 
market today! Whether you want to go deeper into muscle fibers to gain a 
competitive edge, need to build muscle without heavy weight, or just need to 
double the workout in half the time, we’ve got you.

~ Amy Milligan, Owner/General Manager

In the studio or concierge to your home,
book a consult in September and get 10% off any package!

850.279.4145 | @cryo850

practical, fashionable, sustain-
able. It’s the best of  all worlds. 
And here’s something we love: 
Birkenstock still proudly man-
ufactures in Germany, still uses 

its original cork-latex formula, 
still maintains its focus on foot 
health. 

Now that you know the histo-
ry of  the shoe on your foot, we’ll 
teach you how to say it properly: 
Beer-ken-shtok.

Want your own pair? Wheth-

er it’s your first or your 50th, 
come into Blue Bay and check 
out our selection of  Birken-
stock Arizona sandals, in great 
colors for the fall season ahead. 
Pair your new Birkenstocks with 
some of  the other pieces we love 
at Blue Bay—like versatile Liv-

erpool denim, tailored jackets, 
trousers, and easy blouses; laid-
back athleisure from Vuori; or 
boho-chic 14k gold-filled wa-
terproof  jewelry from Bara Bo-
heme—for a look that’s effort-
less, stylish and uniquely yours.

You never know where your 

shoes will take you—or what his-
tory they’ll make with you while 
they’re on your feet. Follow us on 
Instagram at @bluebaylifestyle 
and share a pic of  yours with us. 
Show us where your Birks have 
been!

BIRKENSTOCK 
continued from page 15 
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Wellness

www.bluewaterplasticsurgery.com |       bluewaterplasticsurgery

Niceville • Santa Rosa Beach

(850) 530-6064

Michelle Sasala MSN, APRN, FNP-BC
Nurse Practitioner/Aesthetic Injector

The world’s first 

cold, ablative fractional 

fiber laser for anti-aging of 

all skin types.

OFFERING

Surgical
• Breast Augmentation & Lift
• Tummy Tuck • Mommy Makeover
• Liposuction (Vaser, 360° Body 
   Contouring)
• Facelift & Necklift
• Eyelid Lift (Blepharoplasty)
• Gynecomastia Surgery
• Post-Weight Loss Body Contouring

Non-Surgical
• Botox Bar
• Facial Fillers
• Laser Hair Removal
• Skin Care Solutions
• Laser Treatments for 
   Pigmentation & Wrinkles
• UltraClear® Laser
• Profound (RF Microneedling)

Board Certified Plastic Surgeon

Creating Health in the Home

By Kay Leaman, Health 
Architect

When we think about health 
we normally think of  our bod-
ies; what we put on them and 
especially what we put in them. 
On the inside we watch what we 
eat, continually making better 
choices as we learn new things. 
We do the same thing on the 
outside of  our body, choosing 
healthier lotions, potions, de-
odorants, makeup, hair prod-
ucts, etc. We add exercise and 
increase our water intake. But 
then….

We spend time in our homes 
where we feel comfortable and 
safe. The place of  our favorite 
things and people. But how safe 
are our homes, really?

Some time back, a study was 
done on the air in downtown 
Los Angeles vs. the air in the 
homes around the area. Would 
you have guessed that the air 
in downtown LA was healthier 
than the air in their homes? It 
was.

Here is another interesting 
find. I watched a video in a 
training on fires. They set up two 
rooms with identical furniture, 
drapes, lamps, etc. One room 
was from my grandmother’s 
time and the other one was 
from modern time. An ignition 
was set in the exact same spot in 
each room. Once ignited, in less 
than three minutes, the modern 
room reached the flash point. In 
the other room, the couch arm 
and part of  the drapes were 
burning. Everything else was 
fine. The difference? Grandma’s 
room was made with all-natural 
materials such as cotton, wool, 
etc. The modern room was 
made up of  polyester, nylon, 
foam, etc. Many of  these ma-
terials have a petroleum base in 
their manufacturing. Manmade 
versus natural.

We nestle into our favorite 
toxic chair or couch. Sleep in 
our non-wrinkled sheets. Slip 
into our favorite synthetic fab-

rics and breathe the off gases 
from all of  it. In the morning 
we head into the bathroom with 
all our products to dress for the 
day. (By the way, the bathroom 
is usually the most toxic room in 
our house.)

It’s time to stretch our health 
goals to the home. This is not an 
easy task. If  you thought buy-
ing organic was expensive, try 
pricing out a natural fiber couch 
or mattress. However, there are 
steps we can take to offset what 
we are breathing and absorbing 
through our skin. Small changes 
can make a big difference.

Looking for a new rug? Focus 
on natural fibers such as cotton, 
wool, jute, hemp, silk, linen, etc. 
These are also the choices for 
clothing, curtains, drapes, etc. 
We have vinyl flooring so I don’t 
walk around the house barefoot. 
Slippers and socks are my choice 
for lessening the exposure load. 
Another good habit is to open 
your windows whenever possi-
ble to allow the gases from the 
products to escape and let the 
fresh air in. Even if  it’s only for 
20 minutes early in the morning 
and longer when the weather is 
cooler can improve the health of  
our home. Take your car as an 
example. The windows always 
get that film on it after awhile. 
I used to wonder why they got 
like that since I wasn’t a smoker. 
Then I learned that it was the 
off gassing of  all the materials.

Our homes are no different. 
To minimize harmful substanc-
es entering your home take your 
shoes off at the door. You would 
be amazed what we track in 
from parking lots and yards.

It’s a bit harder when it 
comes to the bedroom. The 
clothes we wear, the mattress 
we sleep on and the products in 
the bathroom if  it’s connected 
to the bedroom are filled with 
manufactured materials and 
chemicals. We spend about 9-10 
hours daily sleeping or dress-
ing. Start off small. Update the 
pillows and sheets with natural 
materials. Wear natural fiber 
sleepwear. Switch out products 
as they need to be replaced.

When it comes to the kitch-
en, consider switching dish-
washer and dishwashing liquid 
for a more natural option. The 
other items to consider replac-
ing are aluminum cookware, 
plastic storage containers and 
glasses. Best choices are stainless 
steel, ceramic, cast iron or glass. 

Food-grade silicone, stainless 
steel or wood is a better choice 
vs. plastic utensils.

Lastly, check the cleaners 
you use. More natural options 
are Borax, baking soda and 
vinegar. If  you opt to stick with 
certain cleaners, such as for toi-
lets, take precautions to prevent 

breathing in the fumes and wear 
gloves.

Spend some time looking 
around your home. Read the 
labels on your towels, products, 
clothes, etc. A little at a time can 
make a big difference. Be sure 
to open the windows for a while 
as often as possible (Do this for 

your vehicle as well.). Here’s to 
Health!

~ HealthyDay HealthyLife, suc-
ceed.hdhl@gmail.com
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Wellness

thehormonerestorationcenter.com

Look Healthy,
Feel Alive!

Dr. Richard Chern, MD
12889 Hwy 98W, Suite 107B 

Miramar Beach, FL
(850) 837-1271

Now offering Semaglutide/B12 for weight loss.
Experience real weight loss results without hunger, 
extreme diet or exercise

®

Hormone Imbalance?
Optimize your health 
the natural way with
bioidentical hormones.

Three Years In A Row! 
Thank you Destin!

CCaallll  DDrr..  CChheerrnn,,  MMDD  aanndd  SSuuee  GGrriiffffiinn,,  AARRNNPP  ttooddaayy!!

MEDICAL  MARIJUANA 

CANNABIS     CLINICIANS

Florida Medical
Marijuana Physician

Consultation &
Certification

850-213-1215 | TheKayaLife.com
O F F I C E S :   M I R A M A R  B E A C H  |  P A N A M A  C I T Y  |  P E N S A C O L A  |  M A R I A N N A  

Gulf Coast Dental  2x5 4c 04-14-21BB
km

Bay Beacon  Ad to Run:
Wednesday, April 14, 2021

To: gulfcoastdentalbwb@gmail.com 
Sara Liz Robinette <saralizrobinette@gmail.com>
Sara Fife      fifesara2012@gmail.com 
From: Beacon Newspapers

Please proofread and notify us of any changes by return e-mail
or by calling (850) 678-1080. 

• The Bay Beacon delivers your ad to 15,000 homes and 
businesses in Niceville-Bluewater Bay-Valparaiso!

Get the Smile You Deserve

If the answer is “yes” to any of these questions, you
may be a good candidate for A Smile Makeover.

Smile with Confidence Again
• Are you embarrassed about smiling in front of people?
• Do you ever put your hand up to cover your smile?
• Do you dislike your smile in photographs?
• When you look through magazines, do you envy the modelsʼ smiles?
• Do you wish your teeth were whiter?
• Do you think you show too much or too little of your teeth when 
you smile?

• Would you like to change the way your teeth or gums are shaped?
• Do you have gaps or spaces in between your teeth?

GULF COAST DENTAL
Steven G. Robinette, DDS
(850) 897-9600
4566 Hwy 20 East Ste 108
Niceville, FL 32578
gulfcoastdental.com

Call today
to schedule a personal
FREE consultation

Caregiving for a Loved One with Alzheimer’s: 
Tips for a Compassionate Journey

By Nicole Lesson

Brook Batson and her fami-
ly recently moved to Freeport, 
FL from Tennessee to help take 
care of  her Father-in-law who 
has Alzheimer’s. 

They moved in with her 
mother-in-law to assist her in 
taking care of  her husband.

“He is mobile but gets very 
confused,” Batson said. “Thank-
fully, he does remember myself, 
my husband, Danny and my 
kids. Once we knew what was 
going on, we wanted to come 
before there was a crisis.” 

Baton shares what she wants 
people to know about Alzhei-
mer’s and other dementia. 

“This is a disease, not just age 
appropriate behavior, yes some 
behaviors are age appropriate 
but if  they can’t manage a ma-
jority of  their daily activities on 

their own, it’s more than aging,” 
Baton said. 

According to research from 
the Alzheimer’s Association In-
ternational Conference, more 
than 1,500 Walton County res-
idents age 65 and up are living 
with the disease. Florida has 
the second highest prevalence 
of  Alzheimer’s in the U.S, with 
more than 580,000 Floridians 
living with the disease supported 
by 870,000 unpaid caregivers. 

For more than 17 years Brook 
worked in senior care, both as-
sisted living and memory care. 
Her passion for helping fami-
lies through their journey with 
dementia has now hit her own 
family. She offers this advice. 

“Find a support group, go 
to the alz.org website, call an 
assisted living facility as some 
have memory care daycare, sur-

round yourself  with those who 
understand what you are going 
through,” she said. “Manage it 
as a family, as it takes a village.”

For many, caregiving can be 
overwhelming and individuals 
in the role often report expe-
riencing higher rates of  stress.  
According to the Alzheimer’s 
Association 2025 Alzheimer’s 
Disease Facts and Figures re-
port, 66% of  Florida caregivers 
reported at least one chronic 
health condition, 29% report-
ed having depression and 14% 
reported being in poor physical 
health. 

Practicing self-care is vital 
to ensure both the caregiver 
and the person being cared for 
can have the best quality of  
life. Services like respite care, 
adult day care, and support 
groups can ease the challenges 
of  caregiving. Many of  these 
are available at low or no cost 
to Floridians through state and 
local programs. For more infor-
mation, call the Alzheimer’s As-
sociation free, 24/7 Helpline at 
800.272.3900.  

Walk to End Alzheimer’s®, 
an event held across Florida to 
raise awareness and funds for 
Alzheimer’s, has been a place 
of  support for Batson. She is the 

new Community Engagement 
Chair for the Walk to End Alz-
heimer’s Emerald Coast-Oka-
loosa County. 

“At the Walk you will meet 
people, companies and vendors 
that understand exactly what 
you are dealing with,” she said. 
“You are going to walk away 
with information you didn’t 
have.” 

Join others impacted by Alz-
heimer’s for the 2025 Walk to 
End Alzheimer’s Emerald Coast 
Okaloosa County on Satur-
day, November 1 at Northwest 
Florida State College in Nicev-
ille. Registration starts at 9 am 
with the ceremony at 10 am, 
followed by the Walk. Register 
your team today at Alz.org/Em-
eraldCoastOCWalk.
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5 Benefits of Outsourcing Your Business IT
By Bit-Wizards

Outsourcing IT services 
offers substantial advantages 
for businesses of  all sizes and 
industries. Technology is the 
backbone of  most operations 
today, and just like partnering 
with an accounting firm for fi-
nancial needs, companies can 
turn to a third-party IT provid-
er, or Managed Service Provid-
er (MSP), to handle their tech-
nological infrastructure.

Outsourced IT services gen-
erally fall into three categories: 
fully managed IT, co-managed 
IT, and special projects.

Fully managed IT is ideal 
for companies with little to no 
in-house IT support, providing 
complete oversight of  your net-
work and infrastructure.

Co-managed IT is perfect 
for organizations with an inter-
nal IT team that needs to off-
load specific tasks or gain addi-
tional expertise.

Special projects are best suit-
ed for businesses with targeted 
initiatives but limited resources, 
such as cloud migration or cy-
bersecurity upgrades.

Here are five key benefits of  
outsourcing your business IT:

1. Manage Technical Ex-
penses: Relying on a small IT 
team can limit your ability to 
respond to problems—especial-
ly when staff are unavailable. 
Additionally, technology costs 
can be unpredictable and ex-
pensive. Outsourcing IT helps 
bring consistency to your bud-
get. Most MSPs offer fixed, 
predictable pricing based on 
the number of  users or devices, 
making it easier to plan expens-
es and avoid surprises.

2. Improve Flexibility 
and Scalability: Businesses 

often experience fluctuating de-
mands. Whether you’re scaling 
back during slower seasons or 
ramping up to meet increased 
customer needs, internal IT 
teams can struggle to keep 
pace. Outsourced IT services 
offer the agility to scale support 
up or down as needed, helping 
your business stay ahead of  de-
mand without the cost or delays 
of  hiring and training new staff.

3. Boost Cybersecurity 
Measures: Cyber threats are 
more frequent and sophisticat-
ed than ever. Without the right 
tools and expertise, your busi-
ness could be vulnerable to at-
tacks that compromise sensitive 
data and disrupt operations. 
MSPs specialize in implement-
ing robust cybersecurity prac-
tices, including monitoring, 
threat detection, firewalls, and 
data backups. Whether fully 
or co-managed, outsourced IT 
services give you access to en-
terprise-level security without 
having to build it yourself.

4. Leverage a Team of  
Experts: Filling skill gaps 
within your IT team can be 
time-consuming and costly. 
Hiring, onboarding, and retain-
ing top talent is increasingly dif-
ficult in today’s competitive job 
market. Outsourcing provides 
immediate access to a team of  
IT professionals with a wide 
range of  skills and certifica-
tions. Instead of  relying on one 
or two individuals, your busi-
ness benefits from the collective 
knowledge of  an entire team.

5. Minimize Operation-
al Disruptions: Downtime 
can be expensive and dam-
aging to your reputation. If  
your IT staff is overloaded or 
lacks the tools to resolve issues 

quickly, even minor disruptions 
can grow into major problems. 
MSPs are equipped with re-
dundant systems and dedicat-

ed support teams to address 
issues promptly. By outsourcing 
help desk support, routine tech 
hiccups are handled quickly—

freeing up your team to focus 
on more strategic work.

Business

2025 Local Presenting Sponsor

2025 Walk to End Alzheimer’s 
Northwest Florida State College

– Niceville
Saturday, Nov. 1 | 9 a.m. 

With new treatments emerging
in the fight against Alzheimer’s
and all other dementia, now is

the time for hope. 

Join us the Alzheimer’s
Association Walk to End
Alzheimer’s®, the world’s

largest fundraiser to fight the
disease.

IS THE TIME FOR ACTION

2025 National Presenting Sponsor

Join us at
alz.org/EmeraldCoastOCWalk

Thinking About Selling Your Business?
For many small business 

owners, deciding to sell is one of  
the most important steps they 
will ever take. The process can 
feel overwhelming; between de-
termining market value, main-
taining confidentiality and nav-
igating negotiations, there are 
many moving parts.

A few key considerations if  
you are preparing for a sale:

Know Your Value: A com-

plimentary Market Price Analy-
sis can provide insight into what 
your business may command in 
today’s market.

Prepare Early: Well-orga-
nized financials and document-
ed operations can increase buy-
er confidence.

Confidential Marketing: 
It’s important to attract quali-
fied buyers while protecting sen-
sitive information.

Plan Ahead: Even if  you 
are not ready to sell now, laying 
the groundwork early can help 
maximize your eventual sale 
price.

For many owners, selling a 
business is a once-in-a-lifetime 
decision, and the right prepa-
ration and guidance can ensure 
the process is both smoother 
and more successful.

First Choice Business 

Brokers of  NW Florida is an 
independently owned and oper-
ated franchise of  First Choice 
Business Brokers, Inc., one of  
the nation’s leading firms since 
1994. We work with small busi-
nesses across all industries, han-
dling transactions from under 
$100,000 to multi-million-dol-
lar enterprises. Our services in-
clude business sales, buyer assis-
tance, transaction management 

and complimentary Market 
Price Analyses.

If  you are considering a sale 
and would like to schedule a no-
cost, no-obligation consultation, 
our team would be glad to assist 
you.

850-588-1025
Panamacitybeach.fcbb.com 
415 Richard Jackson Blvd, 

Ste 201, Panama City Beach, 
FL 32407

VISIT MYFWBLIFE.COM
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Level Up Sept 25-27: Chris Cumby Brings Faith and 
Business Together on the Emerald Coast

By Rich Sanders

Chris Cumby grew up in a 
rough-and-tumble neighbor-
hood in Toronto, Canada, but 
has become an important part 
of  the Emerald Coast com-
munity during the last decade. 
Through inspirational leader-
ship, coaching and networking 
in churches and Bible studies, 
Chris has developed a role that 
he describes as a “super-con-
nector of  people,” culminating 
each year in a business con-
ference called Level Up. This 
year’s Level Up Emerald Coast 
conference will break out at the 

Oceans Church in Destin from 
September 25-27th and host 
more than 400 entrepreneurs!

Before he came to this beau-
tiful part of  the world, Chris was 
had two successful careers in 
different industries: soft drinks 
and energy. First, he learned 
the basics of  corporate life with 
a variety of  roles with Pepsi in 
Toronto. After seven years with 
Pepsi, Chris became a powerful 
force in the energy business.

In describing his role with a 
start-up company in the ener-
gy business, Chris describes an 
early surge: “We did 12 million 

in profit in the first 18 months!” 
By helping large consumers of  
energy, such as hotel chains, 
manage their risk in consum-
ing electricity, Chris’ company 
likewise became energized. This 
put him in an environment of  
abundance.

It also taught him important 
lessons about life and wealth. As 
he started to travel and experi-
ence more of  the world, Chris 
says: “I’ve seen the richest, and 
I’ve seen the poor.” All that ex-
perience led him to Jesus, and 
he was born again through bap-
tism last year on March 16th!

Now, as a follower of  Jesus, 
Chris has developed an incred-
ible level of  discipline. Early 
each day, he awakens to read 
the Bible, calls his father (his 
parents still live in Canada and 
have been married nearly 60 
years), then heads to the gym for 
strenuous exercise. After all that 
morning preparation, he’s ready 
to be the super-connector! “Ev-
ery day I seek walking with Jesus 
in my heart and looking for op-
portunity from a perspective of  
helping people. I’ve just always 
been a helper, a servant.” 

That servant leadership in-
spired Level Up. “I truly believe 
you have to interact, go with 

intention, and be full of  faith,” 
Cumby says. “Because when 
you are, people, places, events, 
and circumstances show up.”

This year’s conference, he 

says, is more than a 
business event. “Lev-
el Up Emerald Coast 
isn’t just an event – 
it’s a movement. It’s 
where faith meets 
action, leaders rise, 
and vision turns into 
reality. This is the 
room where break-
throughs are born!”  

Registration is 
open at levelupe-
meraldcoast.com. 
Cumby also recently 
shared his story on 
Episode 21 of  the 
Christian Capitalist 
podcast, available at 
SouthWalton.life.

As host of  the 
podcast, I’m excited 
to share inspirational 
stories of  hard work 

and generous giving to the poor 
and needy in the name of  Jesus 
Christ, such as Chris Cumby’s 
and the Level Up Conference!

Business

Life is complicated. 
Your insurance 
doesn’t have to be.

Personal & 
Commercial 

Insurance

850-424-6979
11275 U.S. Hwy. 98 #7 | Miramar Beach, FL 32550

www.GetAbora.com

WILL ESTELL 
REALTOR®

850.499.0174
IMWILLESTELL@GMAIL.COM

SERVING INVESTORS 
AND SELLERS 
ACROSS NORTHWEST 
FLORIDA'S 
GULF COAST

COCONUTPALMREALESTATE.COM
For more infoRMATION visit

SCAN 
QR TO 
LEARN 
MORE
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Sean of the South: Our Father

Our Father, which art in 
heaven, hallowed be thy name. 
Even though this name has been 
so misused, misapplied, and 
misappropriated throughout 
history. 

I mean, what even is your 
actual name? People in vari-
ous countries call you different 
things. There have been wars 
over which is the correct name. 

How many people have been 
slaughtered in, quote-unquote, 
“Your Name?” We humans are 
still fighting about what, exactly, 
that name is. 

The American evangelicals, 
ironically, choose a Middle En-
glish translation of  a Latinized 
version of  a Greek iteration of  
a Hebrew nickname, that was 
officially sanctioned by King 

James I, who most historians 
believe was bisexual. I’ll bet the 
evangelicals love that. 

Still, other people use other 
words for Your name. But the 
Jewish culture, in my humble 
opinion, gets it right. Because 
they won’t even say your name. 
It’s too holy. Plus, once you use 
someone’s name, you’ve already 
kind of  boxed that someone in. 
But you can’t be boxed in. 

Thy kingdom come, thy will 
be done, on earth as it is in 
heaven. Because heaven knows 
sometimes it sucks down here. 

Even so, there’s got to be 
a plan to this mess we call life. 
There are all these coincidences 
happening. People call these in-
stances different things: Grace, 
providence, karma, synchronic-
ity, God winks. Whatever you 
call them, they happen. Every 
moment. And there seems to be 
a reason for it.

Give us this day our daily 
bread. Us. Not just me. Us. Col-
lective. Personally, I have never 
known hunger, I was raised in 
a food secure household. But 
there are many other people in-
cluded in “us.” People who are 

starving. People who don’t have 
what they need. And it’s not just 
bread.

There are people lying in 
hospitals, prisons, nursing 
homes, or crack houses. They 
are drunk, and homeless, liv-
ing from dumpsters. They have 
needs. And it doesn’t seem fair 
that I sit on my duff, eating Fri-

tos while others go 
without. 

And forgive us 
our trespasses as we 
forgive those who 
trespass against us. 

Why is it that we 
humans have no 
problem asking a 
great invisible om-
nipotent being for 
forgiveness. But we’d 
rather burn in hell 
before saying “I’m 
sorry” to our loved 
ones? I have ques-
tions, Lord. 

Lead us not into 
temptation, but de-
liver us from evil. 
Because, let’s face it, 
when left to our own 
devices we screw ev-

erything up. 
There was a scientific exper-

iment done with laboratory rats 
recently. The rats were put into 
a cage with an electrical device 
that would shock them, giving 
them immense pain. The rats 
were held in the cage with noth-
ing to entertain them. 

In less than 24 hours the rats 

became so bored they started 
shocking the crap out of  them-
selves just for entertainment val-
ue. We aren’t that different from 
rats. 

For thine is the kingdom, and 
the power, and the glory. Be-
cause it all belongs to you. 

None of  this is ours, even 
though we pretend like we own 
everything. We try to own land, 
we try to own people, we try to 
own everything. But man owns 
nothing. 

We’re just guests in your 
world. We’re expressions of  your 
beautiful nature. But we are not 
owners. The whole train-model 
set belongs to You, Lord. Every-
thing and every-ONE. 

After all, we’re all your chil-
dren. Believer and atheist. Cler-
gy and inmate. Straight and 
gay. Republican and Democrat. 
Christian, Islamic, Jewish, Hin-
du, Native American. Everyone. 
Every race. Every tribe. Every 
creed. Every confused and lost 
idiot who tries to put words into 
your mouth. Sort of  like I did 
here. 

Amen.

Musing
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EMERGING CHOREOGRAPHERS’
PROJECT BLACKBOX
Sept. 19-20 | NFB Studios

THE NUTCRACKER
Nov. 21-23 | Mattie Kelly Arts Center

ALICE IN WONDERLAND
March 7-8 | Mattie Kelly Arts Center

Scan to Learn More or Make Your Purchase
Seas� Subscripti�s On Sale Now!

Help Wanted!

Life Media is Growing! 
We’re looking for bright, driven, relationship-minded sales 
pros to join Life Media, the fastest-growing media group 
on the Emerald Coast.

What You’ll Bring:
•A positive, outgoing personality
•Strong communication skills
•Desire to grow with a dynamic company

What We Offer:
•Established publications with built-in audiences
•Digital Advertising Solutions
•Opportunity to shape your own success

Call Scott Miller at (850) 688-9886 
Email Scott@LifeMediaGrp.com

DESTIN BAY

PCB

CMEDIA
Digital Marketing

MEDIA
FAMILY OF LOCAL PAPERS

A Pastor’s Ponderings: Home Field Advantage 
By Pastor Doug Stauffer, 
Faith Independent Baptist 
Church

This is the time of  year when 
many of  us gather around the 
TV or head to the stadium 
to watch football or basket-

ball. Whether it’s the roar of  
the crowd in college football’s 
packed stadiums or the ex-
citement of  a basketball arena 
coming alive, one thing is clear: 
home field advantage is real. 
When a team has thousands of  

fans cheering them on, momen-
tum shifts, players push a little 
harder, and the energy of  the 
crowd has a significant impact.

As a proud Penn State alum-
nus, my favorite game each year 
is the “Whiteout” at Beaver 
Stadium. Over 100,000 fans 
dressed in white fill the stands, 
waving towels, chanting in 
unison, and creating an atmo-
sphere that opponents dread. 
The electricity is unmatched—a 
sight to behold. I sometimes 
imagine what it would look like 
if  Christians showed that same 
level of  excitement and unity 
about serving the Lord. What if  
we cheered for Christ with the 
same passion that fans cheer for 
their team? The impact would 
be eternal.

The Bible paints a similar 
picture of  the Christian life. In 
Hebrews 12:1, we read: “Where-
fore seeing we also are compassed about 
with so great a cloud of  witnesses, let 
us lay aside every weight, and the sin 
which doth so easily beset us, and let 

us run with patience the race that is 
set before us.” The writer reminds 
us that we, too, have a kind of  
“home crowd” advantage. You 
cannot see them, but surround-
ing us are the faithful saints who 
have gone before—Abraham, 
Moses, David, the apostles, 
and countless unnamed believ-
ers who endured trials and re-
mained faithful.

Like athletes on the field, 
Christians can become wea-
ry. Life’s battles, temptations, 
and trials sometimes make us 
feel like we’re not winning. But 
we’re not alone. The testimony 
of  those who endured before us 
encourages us: “Don’t give up. 
Keep going. Stay faithful. The 
prize is worth it.” Their voices 
remind us that the same God 

who carried them 
through will carry us 
through.

There’s also an-
other aspect of  this 
home-field advan-
tage—our encourage-
ment to one another 
in the present. The 
crowd in the stands 
doesn’t just come from 
the past; it comes from 
today’s church family. 
Just as teammates ral-
ly around each other 
when the game gets 
tough, we strengthen 

one another through fellowship, 
prayer, and shared burdens. A 
word spoken in love, a simple 
prayer lifted up, or even show-
ing up faithfully at church can 
encourage someone else to keep 
going.

And most of  all, we look to 
Jesus Himself, the One who se-
cured the victory. Hebrews 12:2 
continues: “Looking unto Jesus the 
author and finisher of  our faith.” No 
matter how hostile the “away 
crowd” of  this world might 
feel, the believer knows the out-
come—Christ has already won. 
Our victory is guaranteed be-
cause of  what He accomplished 
on the cross.

And while games may leave 
us biting our nails until the fi-
nal whistle, our faith rests on a 
certainty already written. The 
book of  Revelation reveals the 
outcome—Christ reigns vic-
torious, Satan is defeated, and 
God’s people dwell with Him 
forever. Unlike a football game, 
where the result is sometimes 
uncertain until the last play, our 
victory is settled from the be-
ginning. That truth should give 
us courage and confidence, no 
matter how fierce the opposition 
feels today.

So, the next time you watch 
a game and see the crowd on 
their feet, cheering loudly for 
their team, let it be a reminder: 
we have the home-field advan-
tage, too. Heaven’s witnesses 
are cheering, the church is en-
couraging, and Christ is leading. 
Keep running your race. Victo-
ry is already ours in Him. 

Dr. Doug Stauffer is pastor of  
Faith Independent Baptist Church. He 
was saved July 6, 1980, in Niceville, 
while stationed at the 33rd Tactical 
Fighter Wing at Eglin Air Force Base 
and has now been in the ministry for 
over 35 years.
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Arts & Music

Receive one season pass to Concerts in the Village.

Enjoy early admission access to Concerts in the Village.

Receive discounts on Festival of the Arts merchandise.

Receive membership rates on select MKAF events.

BECOME A MEMBER
- JOIN TODAY!

OCTOBER 25 & 26

ART, MUSIC, AND MORE
FREE EVENT!

APRIL 9 - JUNE 11, 2026

THURSDAY NIGHT
CONCERT SERIES

CHANGE A LIFE -
SUPPORT THE ARTS!

ARTSREACH
PROGRAMS160+

From Palette Knife to Poster: Kathy Schumacher’s Art 
Sets Sail for MKAF’s 30th Festival

By Zandra Wolfgram 
With bold strokes and vi-

brant color, Niceville artist 
Kathy Schumacher will set the 
tone for the Mattie Kelly Arts 
Foundation’s 30th Annual Festi-
val of  the Arts as this year’s offi-
cial poster artist. This milestone 
event kicks off Friday, October 
24 with the Arty Kickoff Party, 
followed by the festival weekend 
October 25–26 at the Mattie 
Kelly Cultural Arts Village in 
Destin.

Schumacher’s winning piece, 
Sails in Symphony, is a vibrant 
30 x 24-inch impasto oil paint-
ing bursting with jewel-toned 
sailboats poised for a magical 
coastal voyage. “It’s inspired by 
Destin—by the water, by the 
coastal lifestyle—and it just feels 
like Mattie Kelly,” says Schum-
acher. “I wanted it to be more 
colorful than my usual sailboat 
paintings so it would stand out 
on a poster. It reflects the beauty 
of  our area and pairs perfectly 
with the festival’s music and at-
mosphere.”

While this is Schumacher’s 
first time as the festival’s featured 
poster artist, she is no stranger to 
the event. She first exhibited at 
the MKAF festival of  the Arts in 
2013, taking home the People’s 
Choice Award her debut year, 
and has returned nearly every 
year since. “I love the festival,” 
she says. “It offers such a won-
derful variety of  art—paintings, 
jewelry, pottery, and more—in a 
beautiful setting with live music, 
great food, and activities for all 
ages.”

From Wisconsin Fields to 
Florida’s Gulf Coast

Schumacher’s journey as an 
artist began later in life. Raised 
in Wisconsin’s rolling farmlands, 
she developed an early appreci-
ation for the natural world but 
didn’t pick up a paintbrush until 
her 40s. At the time, she was a 
busy mom and military spouse, 
traveling the globe with her hus-
band and raising two children. 
A casual acrylic painting class 
with friends sparked an instant 

passion. “From day one, I loved 
it,” she recalls. Encouraged by 
instructors impressed with her 
natural ability, she began ex-
ploring oil painting using tradi-
tional Old Masters techniques.

Her artistic path took a new 
turn during a move to New 
Mexico. With no job or kids at 
home, she immersed herself  in 
classes at the New Mexico Art 
League, experimenting with 
pastel, watercolor, figurative 
work, and realism. The turning 
point came when she discovered 
the work of  a Ukrainian palette 
knife artist. Captivated by the 
sculptural texture and bold col-
or, Schumacher set out to mas-
ter the technique herself, even-
tually developing her signature 
style: richly textured oils with 
luminous layers of  color and an 
almost three-dimensional effect.

The Palette 
Knife Signature

Today, Schumacher paints 
exclusively with palette knives. 
Her process begins with toning 

the canvas in underlying colors 
that peek through the top layers, 
adding depth and vibrancy. “I 
think that underpainting gives 
my work another dimension,” 
she says. While many palette 
knife artists work in acrylics, 
she prefers the richness of  oil 
pigments. Her subjects—often 
coastal landscapes, sailboats, 
marshes, wildflowers, and 
birds—reflect her deep connec-
tion to nature and her Niceville 
waterfront surroundings.

Nature, she says, is endlessly 

inspiring. “Whether it’s a quiet 
marsh, a burst of  wildflowers, 
or the rhythm of  the sea, I’m 
captivated by the way light, col-
or, and space interact. My goal 
is always to create a moment of  
connection between the viewer 
and the natural world.”

A Family Legacy in Art
Art is a family affair for 

Schumacher. Her daugh-
ter, Krista Schumacher, is an 

Continued on page 31
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Y E A R S
YOUR SYMPHONY EXPERIENCE ... REDEFINED

DEMETRIUS FULLER
MUSIC & ARTISTIC DIRECTOR

Box Office:
SinfoniaGulfCoast.org
850.460.8800

TICKETS ON SALE NOW

Photo by: Andrew Eccles

SinfoniaGulfCoast.org | 850.460.8800

Your support is instrumental to our success.
Donate today to help Sinfonia bring music, 

education, and the arts to our schools.

Ms. Peters’ performance is generously 
underwritten by Lynn McKenzie 

THURSDAY, OCTOBER 2 | 5:30 PM
SEAGAR’S PRIME STEAKS & SEAFOOD

An Evening with Bernadette Peters

Art News
30A Songwriters Festival 
Returns for 17th Year!

For 17 years, the 30A Song-
writers Festival has drawn thou-
sands of  music fans from around 
the world to Scenic Highway 
30A, transforming the Gulf  
Coast into a mecca for original 
songwriters. The 2026 festival 
takes place January 16–19 with 
more than 125 artists perform-
ing over 300 shows across 30 
unique venues, from intimate 
patios to 6,000-seat outdoor 
stages.

Presented by Grand Boule-
vard, this year’s festival will fea-
ture headline performances at 
Grand Boulevard’s Town Cen-
ter main stage by Mavis Staples, 
Toad the Wet Sprocket, 10,000 
Maniacs, I’m With Her, Nikki 
Lane, and Paul McDonald & 
the Mourning Doves. Addition-
al artists will be announced this 
summer.

Venues throughout South 
Walton will once again be con-
verted into state-of-the-art lis-
tening rooms, ranging from 100 
to 1,000 seats. Amphitheaters, 
town halls, restaurants, bars, 
and theaters provide fans with 

the rare opportunity to expe-
rience world-class songwriters 
in intimate settings. WMOT, 
based in Nashville, will again re-
cord select performances for its 
World Cafe sessions in partner-
ship with WXPN Philadelphia.

Weekend passes and VIP 
tickets are available now. VIP 
packages include premium seat-
ing and complimentary gour-
met food and drinks in the VIP 
tent during main stage shows, as 
well as full weekend transporta-
tion options for groups.

The festival is produced by 
the Cultural Arts Alliance of  
Walton County and Russell 
Carter Artist Management, 
presented by Grand Boulevard 
with support from Visit South 
Walton, WaterColor Inn & Re-
sort, and ASCAP. Festival pass-
es and details are available at 
30ASongwritersFestival.com.

Sean Dietrich Releases 
New Novel Over Yonder
Explores Family, Father-
hood and the Unexpected 
Roads of  Redemption

Acclaimed Southern story-
teller Sean Dietrich—known for 

his warm reflections on family, 
faith, and finding joy in the ordi-
nary—releases his newest novel, 
Over Yonder, on Oct. 7.

Part Southern road novel, 
part meditation on fatherhood, 
Over Yonder follows a de-
frocked priest just out of  prison, 
a pregnant teen searching for a 
way forward, and an emotional 
support goldfish as they journey 
through the Deep South. Poi-
gnant and humorous, the story 
is Dietrich’s tribute to second 
chances, flawed families, and 
the unexpected ways people 
find grace and connection.

“This book is a love letter to 
fatherhood,” said Dietrich. “Fa-

thers, those misguided, flawed, 
beautifully imperfect humans 
who tried, failed, got everything 
wrong, and, in spite of  them-
selves, somehow became our 
greatest teachers on the subject 
of  love.”

Laura Wheeler, senior acqui-
sitions editor for Thomas Nel-
son Fiction, added: “Sean is an 
innately gifted storyteller—his 
voice can’t be taught; it’s simply 
who he is. His novels are emo-
tional and redemptive, filled 
with cantankerous old men with 
big hearts, tongue-in-cheek hu-
mor, and flawed characters who 
remind us that forgiveness and 
kindness can be found in the 
most unlikely places.”

Over Yonder will be avail-
able in bookstores nationwide 
Oct. 7. Learn more at tnzfic-
tion.com/9781400235681/
over-yonder/sean-dietrich.

Northwest Florida Ballet 
Unveils 2025–26 Season

Northwest Florida Ballet’s 
upcoming season features three 
distinctive productions. It opens 
Sept. 19–20 with the Emerg-
ing Choreographers’ Project 

Blackbox at NFB Studios in 
downtown Fort Walton Beach. 
Showcasing the innovative cho-
reography of  selected members 
of  the NFB company, this pro-
duction features ballet and con-
temporary works set to a diverse 
range of  music genres, accom-
panied by a visual art exhibition 
that offers audiences a compel-
ling glimpse into the next gen-
eration of  artists from the NFB 
Académie.

The beloved holiday classic 
Nutcracker returns Nov. 21–23 
to the Mattie Kelly Arts Center, 
featuring more than 140 per-
formers, including international 
guest artists and over 100 local 
children, with live music by the 
Northwest Florida Symphony 
Orchestra.

The season concludes March 
7–8 with the company premiere 
of  Jill Eathorne Bahr’s Alice in 
Wonderland, a vibrant new ad-
aptation blending neoclassical 
dance and imaginative storytell-
ing.

Season subscriptions, which 
include tickets to The Nutcrack-

Continued on next page
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Local Coupons

BEACHSIDE SLIDING GLASS 
DOOR MAINTENANCE, LLC

$25 OFF SLIDING DOOR TRACK REPAIR 
WITH ROLLER REPLACEMENT

FREE ESTIMATES
Offer expires 10/15/25
BeachsideSlide.com

850-98-SLIDE (850-987-5433)

MAGIC + COMEDY 
USE BOOKING CODE TO SAVE MONEY

Reserve at least 24 hours in advance and 

SAVE $3 PER TICKET
BART ROCKETT MAGIC & COMEDY SHOW

Booking Code FWB3

Offer expires 10/15/25

USATourTickets.LIVE

SUNSET LIQUORS /
PARADISE LIQUORS

$5 OFF
PURCHASE OF $25 OR MORE

(NOT VALID WITH ANY OTHER PROMOTIONS)

Offer expires 10/15/25
Offer good at all 10 Locations

BLUEWATER PLASTIC 
SURGERY
10% OFF  

GIFT CERTFICATE $500 & UP 
(EXCLUDES SURGICAL PROCEDURES)

Offer expires 10/15/25
Niceville • Santa Rosa Beach • 850-530-6064 

www.bluewaterplasticsurgery.com

FUBAR PIZZA BAR
BOGO:

BUY ONE ENTRÉE, GET ONE OF EQUAL 
OR LESSER VALUE FREE

(DINE IN ONLY)

Offer expires 10/15/25
114 Amberjack Drive • Fort Walton Beach

850-226-7084 | www.fubarfwb.com

BLUEWATER PLASTIC 
SURGERY

PROFOUND (RF MICRO-NEEDLING, FOR SKIN TIGHTENING AND 
CELLULITE) $500 OFF PROCEDURE 

WITH 50 UNITS OF COMPLIMENTARY BOTOX

Offer expires 10/15/25
Niceville • Santa Rosa Beach • 850-530-6064 

www.bluewaterplasticsurgery.com

 TAILFINS TIKIS
Tiki Boat Tours
FREE Child Ticket 

           *age 12 and under, limit one per group

Offer expires 10/15/25
172 Harbor Boulevard, Destin 

850-650-1200

BROZINNI’S PIZZERIA  
BOGO ½ OFF 

EQUAL OR LESSER VALUE
OR TWO 16” ONE TOPPING PIZZA $29.99

Offer expires 10/15/25
144 Palm Blvd N., Niceville | 850-678-7778

www.brozinnispizza.com

BE WELL SOLUTIONS 

$200 OFF
INITIAL KETAMINE SERIES

Offer expires 10/15/25
4641 Gulf Starr Dr #105 • Destin

850-786-2051 • Completeketaminesolutions.com

BOOK NOW

SUNSET LIQUORS /
PARADISE LIQUORS

$5 OFF
PURCHASE OF $25 OR MORE

(NOT VALID WITH ANY OTHER PROMOTIONS)

Offer expires 10/15/25
Offer good at all 10 Locations

WILLIE’S CUSTOM 
KITCHEN CABINETS 

$500 DISCOUNT
ON ANY NEW KITCHEN OR BATH REMODEL

Offer expires 10/15/25
437 Mary Esther Cutoff, #F • Fort Walton Beach

850-865-8078 • williescustomkitchencabinets.com

TORTOISE CLINIC

$30 OFF
PURCHASE OF $25 OR MORE

(NOT VALID WITH ANY OTHER PROMOTIONS)

Offer expires 10/15/25
114 Amberjack Drive • Fort Walton Beach

850-226-7084 | www.fubarfwb.com

Florida Artist Blacksmith Association Keeps Craft Alive 
Blacksmithing may have been 

popularized in recent years by 
shows like Forged in Fire and 
Men at Arms, but in Florida 
the tradition has been thriving 
for decades thanks to the Flori-
da Artist Blacksmith Association 
(FABA).

Founded in 1984, FABA has 
spent 40 years teaching the craft, 
preserving its history and setting 
up historical blacksmith shops 
across the state. Its mission is 
simple: “To teach – To preserve.” 
The organization will mark its 
40th anniversary with a three-
day celebration in Gainesville, 
Oct. 10-12, featuring demon-
strations and hands-on classes.

Monthly meetings are also 

part of  FABA’s educational 
program, held at eight loca-
tions statewide. The Fort Wal-
ton Beach chapter—known as 
the Far West Panhandle Black-
smiths—is headquartered at 
Traditions Workshop, 418 Green 
Acres Road. Meetings often in-
clude demonstrations, open forg-
es where attendees can try proj-
ects themselves, and a provided 
lunch with donations appreciat-
ed.

First-time visitors are wel-
come free of  charge. Annual 
family memberships cost $30 
and include access to every FABA 
event statewide, discounts for the 
annual convention, and a digital 
copy of  The Clinker Breaker, the 

group’s monthly newsletter.

Upcoming events include:
Sept. 27, 9 a.m.–4 p.m. 

at Traditions Workshop: Fi-
nal preparations for the confer-
ence, including completion of  
the gift exchange project “some-
thing that opens.”

Oct. 10–12: FABA CON 
40 in Gainesville.

Nov. 8, 9 a.m.–4 p.m. 
at Timber Creek Distill-
ery, 6451 Lake Ella Road, 
Crestview: Annual club-lev-
el competition with a five-
hour pizza cutter challenge. 
Wood and tools for handles will 
be available, and participants 
can expect pizza from the stone 

oven, drinks from the distillery, 
and possibly axe throwing.

Dec.: No meeting due to 
holidays and festivals.

Jan. 24 and Feb. 28, 9 
a.m.–4 p.m. at Traditions 
Workshop: Indoor winter 
meetings with a focus on Jour-
neyman standards and ABANA 
Level 1 curriculum projects.

March 28, 9 a.m.–4 p.m. 
at John Butler’s farm, 4112 
Bell Lane, Pace: Make-and-
take class crafting a Viking-era 
utility knife. Class cost is $130, 
including lunch. Limited to 12 
participants. Register at tradi-
tionsworkshop.com/classes.

Spring and summer meeting 
sites for April through June are 

to be announced, and FABA 
is seeking host locations with 
room for a truck, trailer and 
20-by-30-foot tent, plus access 
to 120v power and water.

For details, contact David at 
david@traditionsworkshop.com 
or call/text 850-974-1548. Safe-
ty glasses, solid shoes or boots, 
long trousers and long-sleeve 
shirts made of  natural fabric are 
required for all events.

er and Alice in Wonderland 
plus numerous subscriber 
perks and discounts, are now 
available at NFBallet.org—
$80 per adult and $37 per 
child (12 and under), a sav-
ings of  more than 15% com-
pared to box office prices. 
You can also purchase season 
subscriptions, additional per-
formance and event tickets, 
and membership packages.

award-winning palette knife art-
ist based in San Diego, and the 
two occasionally collaborate on 
projects, including large-scale 
commercial installations. “It’s 
been such a joy to share this 
journey with her,” Kathy says. 
“Watching her develop her own 
style in the medium we both 
love has been a source of  im-
mense pride.”

Meet the Artist 
at the Festival

Festivalgoers can meet Kathy 
Schumacher in person and view 
Sails in Symphony—alongside 
her other original works—in 
Tent No. 61 during the festival. 
As the official poster artist, her 
winning design will appear on 
the festival’s poster, program 
guide, t-shirt, MKAF website, 
social media channels, and 
throughout the event’s market-
ing campaign.

The Festival of  the Arts will 

feature more than 100 artists 
from across the U.S., competing 
for $12,000 in cash prizes across 
18 categories, including Best in 
Show and People’s Choice. Vis-
itors can enjoy live music, a col-
laborative art exhibit, hands-on 
children’s activities, an art raffle, 
and a variety of  local food trucks 
with beer and wine available. 
Admission is free, and proceeds 
benefit MKAF’s ArtsReach ini-
tiatives serving K–12 students, 
individuals with special needs, 
and the military community.

Reflecting on her selection, 
Schumacher says, “This is truly 
such an honor. The festival has 
been such a big part of  my jour-
ney as an artist, and I’m thrilled 
to help represent its 30th anni-
versary.”

For more about Kathy 
Schumacher and her work, visit 
kathyschumacherart.com. For 
more information on the Festi-
val of  the Arts, visit MKAF.org.

Arts & Music

ART NEWS 
continued from previous page 

SCHUMACHER 
continued from page 29
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